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INTRODUCTION

In the era of digitalization, electronic transactions have become an essential component
of modern economic activities for both buyers and sellers. According to Juniper Research
(2020), global digital wallet adoption will rise from 52.6% in 2024 and is expected to grow
by 15.3% by 2029. Digital payment systems are becoming popular due to their
convenience, speed, reliability, and efficiency in financial transactions (Kaim et al., 2024).
Users can easily connect their debit or credit cards to smart devices for payment and
transaction purposes (Kee et al., 2022). In Malaysia, Touch ‘n Go (TnG) e-wallet is one
of the famous digital payment systems that allows users to perform various daily
transactions such as utility bill payments, food and beverage purchases, and more. The
purpose of this study is to examine the key factors influencing TnG e-wallet usage in
daily spending. The key factors include facilitating conditions, perceived ease of use,
perceived risk, perceived trust, and social influence, with continuous usage intention
serving as the mediator. Additionally, the study aims to analyze the relationship between
continuous usage intention and continuous usage behavior in the context of the TnG e-
wallet service.

During the COVID-19 pandemic, the World Health Organization (WHO) recommended
consumers adopt an e-wallet to avoid physical contact (Daragmeh et al., 2021). Previous
research by Edeh et al. (2021) and Kee et al. (2022) explored how citizens began using
e-wallets during COVID-19. The pandemic accelerated the shift toward cashless
transactions since people wanted to make financial transactions safely and conveniently
while minimizing physical contact. As a result, this practice has become a habitual and
normalized practice in daily life. Even though users recognize its multiple functions and
benefits, they are still concerned about security, privacy, and system stability in the
cashless society (Dzia-Uddin et al., 2024). Thus, the motivation to conduct this research
is to understand users' perceptions and feedback toward the TnG e-wallet. By evaluating
its usability and reliability, it can provide insight for encouraging more people to adopt it
and enhancing sustained usage behavior.

There are previous studies that have examined similar research, but mostly focused on
general determinants such as perceived ease of use, perceived risk, and social
influence, which are based on the Technology Acceptance Model (TAM) and Unified
Theory of Acceptance and Use of Technology (UTAUT) (Kilani et al., 2023). However,
limited research has extended the research model to include facilitating conditions that
influence the mediator and, in turn, predict continuous usage behavior. It is important to
evaluate users’ actual experience and satisfaction.

Although previous studies have primarily focused on general e-wallet adoption, this study
specifically examines customers’ continuous usage behavior within a single platform
context. In doing so, it incorporates behavioral and experiential factors that extend
beyond conventional technology acceptance models. Variables such as facilitating
conditions, perceived ease of use, perceived risk, perceived trust, and social influence
are included to better understand how these factors influence users’ sustained
engagement, with continuous usage intention serving as a mediating variable.

This study provides valuable insights into consumers’ behavior toward e-wallet usage,
offering practical implications for service providers to improve system quality, security,
and user satisfaction. Additionally, the findings may assist policymakers and financial
institutions in developing strategies to promote e-wallet adoption and support the
transition toward a cashless society.
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This study aims to examine the factors influencing the continuous usage of e-wallet
services in daily consumer spending, particularly by analyzing how facilitating conditions,
perceived ease of use, perceived risk, perceived trust, and social influence affect
continuous usage intention and behavior. The novelty of this study lies in its focus on
continuous usage intention and actual usage behavior within a single e-wallet platform
context, which extends beyond general adoption studies. The significance of this study
is reflected in its ability to provide practical insights for service providers, policymakers,
and financial institutions in enhancing system quality, improving user trust, and
supporting the development of a cashless society. The findings are expected to
contribute to the existing literature on digital payment adoption by offering a more
integrated understanding of sustained user behavior.

LITERATURE REVIEW

Technology Acceptance in E-Wallet Usage

The adoption of e-wallet services can be understood through a technology acceptance
perspective, which explains how users evaluate and continue using digital technologies
based on perceived benefits and risks (Davis, 1989; Venkatesh et al., 2003). In the
context of digital payments, factors such as perceived ease of use and facilitating
conditions influence how easily users can adopt and operate the system, while perceived
trust and perceived risk shape users’ confidence and security perceptions when
conducting transactions. In addition, social influence plays an important role in
encouraging adoption, as users are often affected by the opinions and behaviors of
others. These factors collectively provide a foundation for understanding continuous
usage intention and actual usage behavior, which are critical for explaining sustained e-
wallet adoption in daily consumer spending.

Hypotheses Development

Facilitating Condition

According to Venkatesh et al. (2003), facilitating conditions are defined as the degree of
user trust in the technical infrastructure and organization that exists to support the use
of the system. Besides, Buraimoh et al. (2023) define facilitating conditions as the
availability of resources to support the adoption and usage of mobile technology. For
example, the users believe that they have a well-performing gadget and the knowledge
to use the gadget that can support the transaction. Users also believe that the
merchandiser will provide a Quick Response (QR) code or a scanner to perform
transactions through the e-wallet. Besides, the users believe that the organization's
technical team will connect their bank account to the e-wallet smoothly, and there is
always a way to contact them when they need support. However, Hammouri et al. (2023)
found that facilitating conditions do not have a significant effect on the usage of e-wallets.
Consequently, this study has shown that facilitating conditions will significantly influence
consumers’ intentions and usage behavior of e-wallets. Therefore, this leads to the
following hypothesis:

H1: Facilitating condition positively affects continuous usage intention.
H6: Facilitating condition positively affects continuous usage behavior.

Perceived Ease of Use

Perceived ease of use was defined as how much people believe that using a particular
system will be free from effort by Davis (1989). Efforts are sources that have a limited
amount that need to be spread among different tasks (Radner & Rothschild,1975).
Through the discussion of Davis (1989), perceived ease of use is usually highly related
to perceived usefulness; there will not be a system that cannot function but is easy to
use, adopted by people. Users are more likely to continue using the system if the
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system’s design, features, and attributes are simple and intuitive (Kumar et al., 2024).
When users assume a technology is easy to use and can understand without too much
effort, they will feel more confident to use it effectively (Chen et al., 2025). A high
confidence level will motivate the user to have an intention to use and, ultimately, the
behavior of using the system. Furthermore, previous studies also examined that there
was a significant and positive relationship between perceived ease of use and behavioral
intention to use new technologies such as information systems (IS), self-service
technologies, and mobile wallets (Diatmika et al., 2021; Jia et al., 2023). For example, a
clear instruction provided, a neat home page, suitable color usage, and a suitable font
size will affect the perceived ease of use. Based on these previous studies, there is
strong evidence that perceived ease of use is one of the influential factors in explaining
the intention of e-wallet usage among users. Therefore, the following hypotheses are
proposed:

H2: Perceived ease of use positively affects continuous usage intention.
H7: Perceived ease of use positively affects continuous usage behavior.

Perceived Risk

Perceived risks such as financial uncertainties, fraud, misuse of personal information,
and unauthorized transactions are not obstacles that prevent users from using e wallet.
The widespread adoption of e-wallets reflects advancements in efficiency, convenience,
and strengthened security frameworks that enhance users’ confidence in digital financial
transactions. When consumers perceive a technology as less risky, their level of trust
and confidence increases, making them more inclined to adopt it. In purchasing
decisions, consumer behavior is shaped by an evaluation of both perceived benefits and
potential risks, requiring a trade-off between acceptance and caution (Bauer, 1960).
Therefore, when individuals perceive a high level of risk in using a digital wallet service,
their intention to adopt it decreases, which in turn reduces the likelihood of actual usage.
This perception of risk can directly influence both users’ intentions and their behavior in
using the digital wallet (Khan & Abideen, 2023). Hence, when perceived risks are
reduced, users are more likely to develop a strong intention to continue using e-wallets
and to maintain consistent usage over time. Thus, the following hypotheses are
proposed:

H3: Perceived risk negatively affects continuous usage intention.
H8: Perceived risk negatively affects continuous usage behavior.

Perceived Trust

According to McAllister (1995), trust can be described as an individual’s positive
expectations, confidence, and belief in the words, actions, and decisions of others.
Users’ intention to use e-wallets is strongly influenced by perceived trust. When users
feel confident that their personal information, financial data, and transactions are secure,
they are more likely to engage with and persist in using e-wallet platforms. Research by
Jafri et al. (2024) indicates that users tend to avoid adopting or continue using digital
financial services when they perceive the system as insecure, unreliable, or lacking
transparency. Trust has been widely recognized as a significant factor influencing users’
intention to adopt and continue using digital services. Gao and Waechter (2017) found
that trust serves as an important antecedent of an individual’s continued use of intention
in the context of mobile payment. Therefore, the following hypotheses are formed:

H4: Perceived trust positively affects continuous usage intention.
H9: Perceived trust positively affects continuous usage behavior.

Social Influence
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According to Venkatesh et al. (2003), social influence is how much someone believes
that the social perspective has a big influence on the system. Customers are more likely
to utilize a system if many of their friends, family, or influential people in the media
recommend it (Rahman et al., 2024). The attitudes and behaviors of individuals are
influenced by their social environment (Addula, 2025). For instance, younger
generations, such as Generation Z, are generally more receptive to adopting e-wallets
compared to older generations like Generation X, as they tend to better understand and
readily adopt new technologies. Moreover, they often prioritize efficiency and
convenience, making them more likely to adopt and continuously use modern financial
technologies. Thus, social influence plays a significant role in shaping both the initial
adoption and ongoing usage intentions of innovative technologies such as e-wallets
(Khan & Abideen, 2023). Therefore, the following hypotheses are formed:

H5: Social influence positively affects continuous usage intention.
H10: Social influence positively affects continuous usage behavior.

Continuous Usage Intention and Continuous Usage Behavior

Continuous usage intention refers to a user’'s ongoing willingness to repeatedly use a
technology over time (Bhattacherjee, 2001; Daragmeh et al, 2021). This concept is
particularly important for many business-to-consumer (B2C) electronic commerce firms,
such as traditional online banks and online retailers. It is because sustained usage is a
key factor supporting business survival and long-term profitability (Bhattacherjee, 2001).
Usage intention plays a crucial role in predicting whether consumers will continue their
usage behavior, as previous studies have shown a strong link between continuous usage
intention and actual usage behavior. The concept has been examined in various settings,
such as in the banking sectors and e-wallets (Daragmeh et al., 2021; Phuong et al.,
2020). According to Ajzen (1991), a stronger intention to engage in a specific behavior
increases the likelihood that the behavior will be performed, particularly when it is under
the individual's volitional control. Therefore, the following hypothesis is suggested:

H11: Continuous usage intention positively affects continuous usage behavior.

Conceptual Framework
Figure 1. Research Framework

Facilitating i
Conditions
H1
Perceived Ease of H7
Use TS N
H2 \
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The hypotheses presented in Figure 1 constitute the conceptual framework of this study.
The model illustrates the proposed relationships between facilitating conditions,
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perceived ease of use, perceived risk, perceived trust, and social influence in predicting
continuous usage intention and continuous usage behavior of e-wallet users. These
hypothesized relationships provide the analytical basis for examining how technological
and social factors influence users’ continued adoption of e-wallet services in daily
transactions.

RESEARCH METHOD

Research Approach
This study uses a quantitative research approach to examine the factors influencing
continuous e-wallet usage intention and behavior.

Sample and Procedures

In this study, the data were collected through an online survey from university students
in Malaysia and India. This survey method was selected for its efficiency, cost-
effectiveness, and highly structured approach. University students were chosen in this
study because they always use the TnG e-wallet for a variety of transactions, such as
purchasing food and drinks, paying for transportation, and managing other daily
expenses. The purpose of this study is to evaluate the key factors influencing TnG e-
wallet usage in students’ daily spending. A total of 150 responses were collected from
participants across both countries, and the data were subsequently analyzed using
Statistical Package for the Social Sciences (SPSS) software in order to examine the
relationships between variables.

Measures

All items in this study, including those related to facilitating condition, perceived ease of
use, perceived risk, perceived trust, social influence, continuous usage intention, and
continuous usage behavior (see Appendix A), are measured using a five-point Likert
scale. The scale ranges from 1 (“Strongly Disagree”) to 5 (“Strongly Agree”).

Facilitating Condition

Four items assessed the extent to which students have the necessary resources,
knowledge, and support to use the TnG e-wallet. These measurement items were
adapted from Alalwan (2020) and Venkatesh et al. (2003). An example item is: “| have
the resources necessary to use the TnG e-wallet system.”

Perceived Ease of Use
Four items were developed to evaluate how easy it is for students to learn, navigate, and
operate the TnG e-wallet. These measurement items were adapted from Olatokun &
Owoeye (2012), Phuong et al. (2020), and Teo et al. (2020). An example item is: “TnG
e-wallet is easy to use.”

Perceived Risk

Four items measured students’ concerns about potential negative outcomes when using
the TnG e-wallet, such as financial loss, fraud, or data breaches. These measurement
items were adapted from Razif et al. (2020). An example item is: “There may not cause
fraud or lost money when using TnG e-wallet platform.”
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Perceived Trust

Four items captured students’ confidence in the ThG e-wallet provider and the protection
of their personal information. These measurement items were adapted from Chawla &
Joshi (2020), Krisnawati et al. (2021), and Magableh et al. (2021). An example item is: “|
believe the TnG e-wallet provider is honest and trustworthy.”

Social Influence

Four items examined the extent to which individuals who are important to students
influence their use of the TnG e-wallet. These measurement items were adapted from
Vy (2019). An example item is: “People who are important to me are likely to recommend
using TnG e-wallet.”

Continuous Usage Intention

Three items assessed the extent of students’ intention to continue using the TnG e-wallet
over time. These measurement items were adapted from Kim (2008) and Venkatesh et
al. (2012). An example item is: “l intend to use my TnG E-Wallet as long as | have access
toit.”

Continuous Usage behavior

Three items measured students’ actual behavior in continuing to use the TnG e-wallet.
These measurement items were adapted from Gefen et al. (2003) and Venkatesh et al.
(2012). An example item is: “I usually use my TnG E-Wallet repetitively over a given
month.”

RESULTS
Table 1. Summary of Respondent’'s Demography (N=150)
Response Frequency | Percentage (%)
Gender Male 61 40.7
Female 89 59.3
18-25 years old 104 69.3
Age 26-35 years old 38 25.3
36—45 years old 8 54
Chinese 84 56
Malay 37 24.7
Race Indian 28 18.7
Cina 1 0.6
Educati Bachelor's Degree 97 64.7
ucation Master’s Degree 30 20
Level
PhD Degree 23 15.3
Daily 84 56
Frequency of A few times a week 38 25.3
E-Wallet A few t th 21 14
Usage ew times a mon
Rarely 7 4.7
Food & Beverage/Dining 56 37.3
Bill payments (utilities, phone, etc. 13 8.7
Purpose of E- OInI::leyPayme(rllisl b =2 43 28.7
Wallet Usage —- :
Shopping (in-store) 26 17.3
Transportation 12 8
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Table 1 presents the demographic characteristics of the 150 respondents. The gender
distribution reveals a relatively balanced distribution, with a higher proportion of female
respondents (59.3%) compared to male respondents (40.7%). In terms of age, the
majority of participants were between 18 and 25 years old (69.3%), indicating a
predominantly young sample. This is followed by respondents aged 26-35 years old
(25.3%) and a small proportion aged 36—45 years old (5.4%). For ethnicity, the majority
of respondents are Chinese (56%), followed by Malay (24.7%), Indian (18.7%), and a
minimal proportion reported as Cina (0.6%). For educational level, respondents holding
a bachelor's degree represent the largest proportion (64.7%), followed by master's
degree holders (20%) and PhD holders (15.3%). This indicates that the sample consists
largely of individuals with a relatively high educational level. In terms of frequency of e-
wallet usage, more than half of the respondents reported using e-wallets daily (56%),
while 38 respondents (25.3%) used them a few times a week, 21 respondents (14%)
used them a few times a month, and only 7 respondents (4.7%) used e-wallets rarely.
Regarding the purpose of using e-wallets, the most common purpose was Food &
Beverage/Dining (37.3%), followed by online payments (28.7%), in-store shopping
(17.3%), bill payments such as utilties and phone services (8.7%), and lastly
transportation (8%). Overall, the demographic profile shows that the respondents are
mostly young, educated individuals who actively use e-wallet services, primarily for
dining, online purchases, and shopping.

Table 2. Descriptive Statistics, Cronbach’s Coefficient Alpha, and Zero-order
Correlations for All Study Variables

Variables 1 2 3 4 5 6 7
1| Facilitating
Condition 0.927
2 | Perceived Ease 0.792** | 0931
of Use

Perceived Risk 0.626** | 0.621** | 0.907

Perceived Trust 0.690** | 0.672** | 0.761** | 0.912

Social Influence 0.734** | 0.667** | 0.606** | 0.734** | 0.926

oo~ |Ww

Continuous 0.670** | 0.743** | 0.646** | 0.728** | 0.731** | 0.908
Usage Intention

7| Continuous 0.747** | 0.703** | 0.646™* | 0.737** | 0.760** | 0.764** | 0.913
Usage behavior

Number of Items 4 4 4 4 4 3 3

Mean 3.816 4.06 3.303 | 3.363 | 3.591 3.923 | 3.863

Standard Deviation 1.0302 | 0.9877 | 1.012 0.977 1.064 0.979 1.07

Note: N=150; *p < 0.05, **p < 0.01, ***p < 0.001. The diagonal entries indicate Cronbach’s alpha.

Table 2 presents the descriptive statistics, reliability coefficients (Cronbach’s alpha), and
zero-order correlations for the seven study variables. All constructs demonstrated
excellent internal consistency, with Cronbach’s alpha values ranging from 0.908 to 0.931,
all exceeding the recommended threshold of 0.70, thereby confirming the reliability of
this measurement scale. The mean scores for all variables ranged between 3.303 and
4.06, indicating that respondents generally hold positive perceptions toward the
constructs measured. Perceived ease of use recorded the highest mean, which is 4.06,
which suggests a strong agreement that this system is easy to use. Standard deviations
ranged from 0.977 to 1.064, suggesting moderate variability among respondents. With
respect to correlations, the finding reveals a significant positive correlation (p < 0.01)
among all variables, indicating positive associations among the study variables. For
example, perceived ease of use shows a strong correlation with facilitating condition (r
=.747, p <0.01), continuous usage intention (r = 0.743, p < 0.01), and continuous usage
behavior (r = 0.703, p < 0.01). Similarly, continuous usage intention had strong
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associations with perceived ease of use (r = 0.743, p < 0.01), social influence (r = 0.731,
p < 0.01), and continuous usage behavior (r = 0.764, p < 0.01). The results suggest that
users’ continued usage of the technology is positively associated with perceived ease of

use.

Table 3. Summary of Regression Analysis

Variables Continuous Usage Intention | Continuous Usage Behavior

1| Facilitating Condition 0.083 0.247**
2 | Perceived Ease of Use 0.397*** 0.202
3| Perceived Risk 0.108 0.052
4 | Perceived Trust 0.212 0.146
5| Social Influence 0.306** 0.219**

ntin *kk
?| Goninuous Usege
R-Square 0.687 0.724
F-Value 63.602 62.846
Durbin-Watson Statistic 2.072

Note: N=150; *p < 0.05, **p < 0.01, ***p < 0.001. Standardized coefficients, Beta, are reported.

Table 3 presents the results of the regression analysis examining the predictors of
continuous usage intention and continuous usage behavior among users. Consistent
with H2, the findings reveal that perceived ease of use is a significant positive predictor
of continuous usage intention (B = 0.397, p < 0.001), indicating that users are more likely
to intend continued use when the system requires minimal effort to use. H5 proposes
that social influence affects the continuous usage intention. The result also shows a
significant positive effect on continuous usage intention (8 = 0.306, p < 0.01), suggesting
that peer and societal expectations contribute to users’ intention to keep using the
system. Hence, H5 is supported. However, facilitating conditions, perceived risk, and
perceived trust do not show statistically significant effects on continuous usage intention.
Therefore, H1, H3, and H4 are not supported.

In the second model, facilitating condition (B = 0.247, p < 0.01) and social influence (B =
0.219, p < 0.01) significantly predict continuous usage behavior. This result supports the
H6 and H10, which state that both facilitating conditions and social influence will
positively affect continuous usage behavior. This result demonstrates that the availability
of resources/support and social pressure influence actual sustained system usage.
Additionally, H11 proposes that continuous usage intention will positively affect
continuous usage behavior. As a result, continuous usage intention has a strong effect
on continuous usage behavior (B = 0.284, p < 0.001), confirming that intention translates
into real behavioral outcomes. Therefore, H11 is supported. However, perceived ease of
use, perceived risk, and perceived trust do not significantly predict continuous usage
behavior. Therefore, H7, H8, and H9 are not supported.

The R-square values of 0.687 and 0.724 indicate that both models explained a
substantial proportion of variance in continuous usage intention and behavior,
respectively. The Durbin-Watson statistics (2.072) fall within the acceptable range,
suggesting no autocorrelation and ensuring the reliability of the regression results.
Overall, the results highlight that continuous usage intention, social influence, and
facilitating conditions are key determinants of continued usage behavior. Furthermore,
intention plays an important role in translating users’ perceptions into actual usage
behavior, supporting technology acceptance and usage theories such as TAM and
UTAUT.
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Figure 2. Hypothesized Model
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Figure 2 presents the hypothesized model tested in this study. The results show that
perceived ease of use and social influence significantly influence continuous usage
intention. In addition, facilitating conditions, social influence, and continuous usage
intention significantly predict continuous usage behavior. These findings suggest that
both technological and social factors play important roles in shaping users’ continued
engagement with e-wallet services.

DISCUSSION

This study aims to investigate the key factors that influence users' intention to
continuously use the TnG e-wallet and examine the extent to which it drives continuous
usage behavior. Many previous studies have discussed e-wallet usage, but few have
included facilitating conditions as one of the factors. Additionally, there is limited research
to examine all the independent variables directly affecting continuous usage behavior.
By addressing these gaps, this study offers a clear insight and in-depth understanding
of how these factors influence users’ intention and shape their continuous usage
behavior.

The Influence of Independent Variables on Continuous Usage Intention

From the research findings, perceived ease of use shows the strongest effect on users’
continuous intention with the highest beta value (=0.397). Kumar et al. (2024) found the
same result, which shows a significant effect on usage intention. These findings indicate
that continued use of the TnG e-wallet is encouraged when the system design is simply
used and reduces cognitive effort during transactions, thereby enhancing overall user
efficiency (Karim et al., 2020).

Next, social influence is also a significant predictor (3=0.306). This suggests that social
norms are the primary factors driving users’ intention to continue using the TnG e-wallet.
It refers to the influence of important people around them who encourage or recommend
the system. According to Picoto and Pinto (2021), social influence is not limited to word-
of-mouth but also social pressure, which motivates users to follow their actions. This
result is also consistent with the report from Belmonte et al. (2024), who found that social
influence positively shapes users’ intention to use e-wallet services, suggesting that peer
recommendation and perceived expectation strongly motivate continued usage.

10


https://www.ejournal.aibpm.org/index.php/APJME

Asia Pacific Journal of Management and Education (APJME)
Vol. 9 No. 1, pp.1-xx, March, 2026

E-ISSN: 2655-2035 P-ISSN: 2685-8835
https://lwww.ejournal.aibpm.org/index.php/APJME

In contrast, facilitating conditions have the lowest beta value (8=0.083), which shows a
positive but non-significant effect on continuous usage intention. Facilitating conditions
less strongly influence because the TnG e-wallet already provides sufficient system
support. Then, perceived trust has a beta value (=0.212) which is positive but non-
significant on usage intention. Although prior research has indicated that trust is a critical
determinant of users’ usage intention of mobile payment services (Apriani et al., 2023;
Tian & Chan, 2024).

Lastly, perceived risk (=0.108) also is positive but not statistically significant. This
happens because users are already familiar with TnG e-wallet and perceive it is secure.
According to Sandhu et al. (2022), users’ perception of risk positively influences their
engagement with mobile payment services. In addition, some users may have
experienced security issues or lack awareness of risk.

The influence of Continuous Usage Intention and Independent Variables on
Continuous Usage behavior

Continuous usage intention exerts the strongest effect on users’ actual continued usage
behavior (B = 0.284). This indicates that users' actions mainly depend on their intention
rather than external factors. This is consistent with theories of TAM and UTAUT, which
state that intention directly determines system use. According to Khan and Abideen
(2023), behavioral intention strongly affects e-wallet usage.

The Influence of Independent Variables on Continuous Usage Behavior
Facilitating conditions have a beta value ( = 0.247), showing a significant positive effect
on usage behavior. TnG e-wallet has good technical support and system resources,
which make banking activities smooth and faster.

Then, social influence (B = 0.219) also has positive and significant effects on behavior.
This variable plays a meaningful role in shaping both usage intention and behavior.
People around users act as key drivers that motivate them to use digital wallets. Users
often start or continue using the TnG e-wallet because important people keep sharing
positive experiences and recommendations.

Other factors include perceived ease of use (B = 0.202), perceived trust (B = 0.146), and
perceived risk (B = 0.052), which are positive but not statistically significant effects on
continuous usage behavior. Users may initially use the system because of its good
quality, such as fast transactions and an easy interface. For perceived trust and risk,
users may already be habituated to using TnG e-wallet, but the system’s stable and
reliable performance reduces their direct influence on usage behavior.

Research Implications

Theoretical Implications

In terms of theory, this research contributes to a deeper insight into how user intention
influences their continued usage of the TnG e-wallet. From the analysis, perceived ease
of use strongly influences usage intention when users perceive it as simple and
convenient to use. Based on TAM, users’ intention is guided by perceived benefit and
system usability. Users are more inclined to maintain usage of the platform when it is
useful and easy to operate.

Additionally, UTAUT has also shown that factors such as social influence and facilitating
conditions have a direct and significant effect on usage behavior. This highlights how
recommendations from important peers and helpful resources can encourage actual
system use. Furthermore, the findings indicate that the best indicator of usage behavior
is continuous usage intention, which aligns with the Theory of Planned Behavior (TPB).
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In other words, users’ attitude toward using a system, perceived social pressure, and
perceived self-efficacy jointly influence their intention, which in turn affects usage
behavior.

Finally, once users are familiar with the TnG e-wallet, trust and risk will have less impact
on their behavior. Experience and habits have more effect on the adoption stage. Overall,
the study highlights how system features, social influence, and user intention shape
actual usage. Combining TAM, UTAUT, and TPB gives a clear picture of what drives
users to continue using the TnG e-wallet.

Practical Implications

This study provides practical recommendations for TnG e-wallet service providers, digital
markets, retailers, and other stakeholders to enhance user experience, engagement,
and loyalty. Firstly, continuous usage intention is the strongest predictor of continuous
usage behavior. This suggests that providers should focus on enhancing users’
willingness to continue usage rather than solely improving system features. For example,
TnG e-wallet could provide personalized promotions or rewards programs to encourage
repeated usage because users’ actions are mainly guided by their intention.

Secondly, social influence serves as the important motivators that encourage users in
both usage intention and behavior. Providers should invest in social sharing campaigns,
referral programs, and peer-to-peer incentives to attract and retain more users. Thirdly,
system quality must include usability, reliability, and security. According to TnG’s official
website, users value fast transactions, stable performance, and secure payment.

Fourth, ongoing user feedback is crucial for improvement. ThG can identify problems
early and act immediately by monitoring real-time feedback and providing responsive
user support to meet user needs. Finally, these strategies can help to reduce potential
risk, improve user satisfaction, and ensure a long-term strategic advantage within the
digital payment industry.

CONCLUSION

This study aims to examine the key factors influencing users’ continuous usage of the
TnG e-wallet in daily spending, and to analyze the relationship between continuous
usage intention and actual usage behavior. The results confirm that perceived ease of
use positively influences users’ continuous usage intention of the TnG e-wallet. Users
value the simple interface, smooth navigation, and fast transaction process, which make
daily payments more efficient and convenient. When the system is easy to understand
and requires minimal effort, users are more willing to continue using the e-wallet in their
everyday activities.

Social influence also plays an important role in shaping continuous usage intention.
Users are more likely to continue using the TnG e-wallet when people around them, such
as friends, family members, or peers, recommend or regularly use the platform. This
social encouragement increases users’ confidence and motivation, reinforcing their
intention to maintain long-term usage of the e-wallet.

The study further confirms that continuous usage intention strongly influences
continuous usage behavior. Users who have a strong intention to continue using the TnG
e-wallet are more likely to use it repeatedly for their financial transactions. In addition,
facilitating conditions positively affect continuous usage behavior, as sufficient technical
support, system compatibility, and available resources enable users to use the e-wallet
smoothly.

12


https://www.ejournal.aibpm.org/index.php/APJME

Asia Pacific Journal of Management and Education (APJME)
Vol. 9 No. 1, pp.1-xx, March, 2026

E-ISSN: 2655-2035 P-ISSN: 2685-8835
https://lwww.ejournal.aibpm.org/index.php/APJME

On the other hand, perceived trust and perceived risk show positive but non-significant
effects on both intention and behavior. This indicates that users generally perceive the
TnG e-wallet as secure and reliable, reducing concerns related to risk and trust once
familiarity is established. Overall, the findings suggest that a positive usage experience
driven by ease of use, social influence, strong intention, and supportive conditions to
encourage continued usage of the TnG e-wallet supports the development of a cashless
society.

LIMITATION

While this study provides valuable insights into continuous usage of intention and
behavior within the context of the TnG e-wallet service, several limitations should be
considered. Firstly, the sample size of 150 respondents in Malaysia and India may limit
the generalizability of the findings to the broader population. This is because the
relatively small sample size may not adequately capture the full diversity of students in
terms of demographics, education level, financial habits, or familiarity with the TnG e-
wallet service. Future research could expand the sample size to at least 250 respondents
to obtain more reliable results and reduce sampling error.

Secondly, this study only focused on students from Malaysia and India, which may limit
the generalizability of the findings to users in other regions. By concentrating on these
two countries, the research may not fully represent the diversity of user opinions,
experiences, and expectations that exist in other cultural, economic, and technological
contexts. Future studies may consider incorporating more diverse samples from different
countries to assess the results. It not only enhances the external validity of the study but
also provides a broader and more accurate understanding of global user behavior on
TnG e-wallet.

Third, the cross-sectional design of this study restricts the ability to establish causal
relationships between variables, as it only captures a single point in time. Therefore, the
researchers are unable to observe changes, trends, or development in students’ usage
intention and behavior over an extended period. In order to address this limitation,
researchers should consider using longitudinal data to track any changes in users’
continuous usage intention and behavior over time. This is because user perceptions
may vary across different situations.

Fourth, this study examined the continuous usage intention as a mediating variable but
did not consider other potential mediators. This limits the understanding of how these
factors might influence students’ continuous usage behavior of the TnG e-wallet. Future
research can explore variables as mediators to influence continuous usage behavior,
such as user satisfaction or perceived enjoyment. By incorporating these mediators,
researchers can gain richer insights into the factors that enhance user engagement and
retention in e-wallet services.

Finally, this study only focused on the TnG e-wallet, which means that the results may
not be directly applicable to other e-wallet services or digital payment platforms. Each e-
wallet platform may offer different facilitating conditions, perceived ease of use,
perceived risk, perceived trust, and social influence, which influence user behavior and
continuous usage intentions. Thus, additional research may be needed to validate these
findings for other platforms. This process could potentially waste time and resources.
Future research could compare different e-wallet platforms, such as Grab Pay or Boost,
to identify unique factors influencing continuous usage.

13


https://www.ejournal.aibpm.org/index.php/APJME

Asia Pacific Journal of Management and Education (APJME)
Vol. 9 No. 1, pp.1-xx, March, 2026

E-ISSN: 2655-2035 P-ISSN: 2685-8835
https://lwww.ejournal.aibpm.org/index.php/APJME

ACKNOWLEDGMENT
The authors sincerely appreciate and are grateful to all informants, respondents,
advisors, and individuals who support and greatly enhance this research.

DECLARATION OF CONFLICTING INTERESTS
The authors have formally declared that there is no conflict of interest in this research or
in its publication. All opinions and conclusions are those of the authors.

REFERENCES

Addula, S. R. (2025). Mobile banking adoption: A multi-factorial study on social influence,
compatibility, digital self-efficacy, and perceived cost among generation Z
consumers in the United States. Journal of Theoretical and Applied Electronic
Commerce Research, 20(3), 192. https://doi.org/10.3390/jtaer20030192

Ajzen, I. (1991). The theory of planned behavior. Organizational Behavior and Human
Decision  Processes, 50(2), 179-211. https://doi.org/10.1016/0749-
5978(91)90020-t

Alalwan, A. A. (2020). Mobile food ordering apps: An empirical study of the factors
affecting customer e-satisfaction and continued intention to reuse. International
Journal of Information Management, 50(1), 28-44.
https://doi.org/10.1016/j.ijinfomgt.2019.04.008

Apriani, R. G., Respati, D. K., & Handarini, D. (2023). The effect of perceived
convenience, perceived benefits, and trust on intention to use mobile banking.
Journal of Humanities, Social Sciences and Business, 3(1), 94-11.
https://doi.org/10.55047/jhssb.v3i1.829

Bauer, R. A. (1960). Consumer behavior as risk taking. In Proceedings of the 43rd
National Conference of the American Marketing Assocation. American Marketing
Association.

Belmonte, Z. J. A., Prasetyo, Y. T., Cahigas, M. M. L., Nadlifatin, R., & Gumasing, M. J.
J. (2024). Factors influencing the intention to use e-wallet among generation Z
and millennials in the Philippines: An extended technology acceptance model
(TAM) approach. Acta Psychologica, 250(1), 104526.
https://doi.org/10.1016/j.actpsy.2024.104526

Bhattacherjee, A. (2001). Understanding information systems continuance: An
expectation-confitmation ~ model.  MIS  Quarterly,  25(3), 351-370.
https://doi.org/10.2307/3250921

Buraimoh, O. F., Boor, C. H. M., & Aladesusi, G. A. (2023). Examining facilitating
condition and social influence as determinants of secondary school teachers’
behavioural intention to use mobile technologies for instruction. Indonesian
Journal  of Educational Research and  Technology, 3(1), 25-34.
https://doi.org/10.17509/ijert.v3i1.44720

Chawla, D., & Joshi, H. (2020). Role of mediator in examining the influence of
antecedents of mobile wallet adoption on attitude and intention. Global Business
Review, 24(4), 609—625. https://doi.org/10.1177/0972150920924506

Chen, Y., Kee, D. M. H., Dong, S., Wang, Z., & Zhu, J. (2025). Bites and bytes: Exploring
customer experience and satisfaction in food delivery services: A case study of
Foodpanda. Advances in Global Economics and Business Journal, 6(1), 1-16.
https://doi.org/10.51748/agebj.v6i1.101

Daragmeh, A., Sagi, J., & Zéman, Z. (2021). Continuous intention to use e-wallet in the
context of the COVID-19 pandemic: Integrating the Health Belief Model (HBM)
and Technology Continuous Theory (TCT). Journal of Open Innovation:
Technology, Market, and Complexity, 7(2), 132.
https://doi.org/10.3390/joitmc7020132

14


https://www.ejournal.aibpm.org/index.php/APJME
https://doi.org/10.3390/jtaer20030192
https://doi.org/10.1016/0749-5978(91)90020-t
https://doi.org/10.1016/0749-5978(91)90020-t
https://doi.org/10.1016/j.ijinfomgt.2019.04.008
https://doi.org/10.55047/jhssb.v3i1.829
https://doi.org/10.1016/j.actpsy.2024.104526
https://doi.org/10.2307/3250921
https://doi.org/10.17509/ijert.v3i1.44720
https://doi.org/10.1177/0972150920924506
https://doi.org/10.51748/agebj.v6i1.101
https://doi.org/10.3390/joitmc7020132

Asia Pacific Journal of Management and Education (APJME)
Vol. 9 No. 1, pp.1-xx, March, 2026

E-ISSN: 2655-2035 P-ISSN: 2685-8835
https://lwww.ejournal.aibpm.org/index.php/APJME

Davis, F. D. (1989). Perceived usefulness, perceived ease of use, and user acceptance
of information technology. MIS Quatrterly, 13(3), 319-340.
https://doi.org/10.2307/249008

Diatmika, I. M. W. P., & Widhiyani, N. L. S. (2021). Factors impact accounting information
system performance. American Journal of Humanities and Social Sciences
Research (AJHSSR), 5(6), 412—418.

Dzia-Uddin, D. N., Anuar, J., Atan, I. M. M., & Minghat, A. D. (2024). Communication
skills and success for hospitality TVET graduates post pandemic: A
review. International Journal of Academic Research in Business and Social
Sciences, 14(5), 1796-1810. https://doi.org/10.6007/IJARBSS/v14-i5/21568

Edeh, F. O., Aryani, D. N., Subramaniam, T. A. P., Kee, D. M. H., Samarth, T., Nair, R.
K., ..., &Teh, Y. C. (2021). Impact of COVID-19 pandemic on consumer behavior
towards the intention to use E-wallet in Malaysia. International Journal of
Accounting & Finance in Asia Pasific, 4(3), 42-59,
https://doi.org/10.32535/ijafap.v4i3.1205

Gao, L., & Waechter, K. A. (2017). Examining the role of initial trust in user adoption of
mobile payment services: An empirical investigation. Information Systems
Frontiers, 19(3), 525-548. https://doi.org/10.1007/s10796-015-9611-0

Gefen, D., Karahanna, E., & Straub, D. W. (2003). Trust and TAM in online shopping:
An integrated model. MIS Quarterly, 27(1), 51-90.
https://doi.org/10.2307/30036519

Hammouri, Q., Aloqool, A., Saleh, B. A., Aldossary, H., Frejat, S. Y. A., Halim, M., ..., &
Darawsheh, S. R. (2023). An empirical investigation on acceptance of e-wallets
in the fintech era in Jordan: Extending UTAUT2 model with perceived
trust. International Journal of Data and Network Science, 7(3), 1249-1258.
https://doi.org/10.5267/j.ijdns.2023.4.013

Jafri, J. A., Amin, S. |. M., Rahman, A. A,, & Nor, S. M. (2024). A systematic literature
review of the role of trust and security on Fintech adoption in banking. Heliyon,
10(1), €22980. https://doi.org/10.1016/j.heliyon.2023.e22980

Jia, F., Zhang, R., & Li, J. (2023). The impact of continuous use intention of cooperative
members on new agricultural technologies. Frontiers in Psychology, 14,
1089362. https://doi.org/10.3389/fpsyg.2023.1089362

Juniper Research. (2020, March 3). Digital banking users to exceed 3.6 billion globally
by 2024, as digital-only banks catalyse market. Juniper Research Ltd.
https://www.juniperresearch.com/press/digital-banking-users-to-exceed-3-6-
billion/

Kaim, S., Kean, K. L., Khairul, A. B. A., Tarmidzi, N. B., Sulaiman, N. A. B., Anuar, N. A.
B. S, ..., &Kee, D. M. H. (2024). From cash to clicks: The impact of Touch’n Go
on student financial behaviors. Advances in Global Economics and Business
Journal, 5(2), 107-121. https://doi.org/10.51748/agebj.v5i2.98

Karim, M. W., Haque, A., Ulfy, M. A., Hossain, A., & Anis, M. Z. (2020). Factors
influencing the use of E-wallet as a payment method among Malaysian young
adults. Journal of International Business and Management, 3(2), 1-12.
https://doi.org/10.37227/jibm-2020-2-21

Kee, D. M. H,, Lai, K. H., Lee, J. C,, Lee, K. J,, Lee, J. L., Yosanti, |., & Aryani, D. N.
(2022). Do you have a digital wallet? A study of e-wallet during the COVID-19
pandemic. International Journal of Accounting & Finance in Asia Pasific, 5(1),
24-38. https://doi.org/10.32535/ijafap.v5i1.1413

Khan, W. A., & Abideen, Z. U. (2023). Effects of behavioural intention on usage
behaviour of digital wallet: The mediating role of perceived risk and moderating
role of perceived service quality and perceived trust. Future Business Journal,
9(1), 73. https://doi.org/10.1186/s43093-023-00242-z

Kilani, A. A-H. Z., Kakeesh, D. F., Al-Weshah, G. A., & Al-Debei, M. M. (2023).
Consumer post-adoption of e-wallet: An extended UTAUT2 perspective with

15


https://www.ejournal.aibpm.org/index.php/APJME
https://doi.org/10.2307/249008
https://doi.org/10.6007/IJARBSS/v14-i5/21568
https://doi.org/10.32535/ijafap.v4i3.1205
https://doi.org/10.1007/s10796-015-9611-0
https://doi.org/10.2307/30036519
https://doi.org/10.5267/j.ijdns.2023.4.013
https://doi.org/10.1016/j.heliyon.2023.e22980
https://doi.org/10.3389/fpsyg.2023.1089362
https://www.juniperresearch.com/press/digital-banking-users-to-exceed-3-6-billion/
https://www.juniperresearch.com/press/digital-banking-users-to-exceed-3-6-billion/
https://doi.org/10.51748/agebj.v5i2.98
https://doi.org/10.37227/jibm-2020-2-21
https://doi.org/10.32535/ijafap.v5i1.1413
https://doi.org/10.1186/s43093-023-00242-z

Asia Pacific Journal of Management and Education (APJME)
Vol. 9 No. 1, pp.1-xx, March, 2026

E-ISSN: 2655-2035 P-ISSN: 2685-8835
https://lwww.ejournal.aibpm.org/index.php/APJME

trust. Journal of Open Innovation: Technology, Market, and Complexity, 9(3),
100113. https://doi.org/10.1016/j.joitmc.2023.100113

Kim, S. H. (2008). Moderating effects of job relevance and experience on mobile wireless
technology acceptance: Adoption of a smartphone by individuals. Information &
Management, 45(6), 387-393. https://doi.org/10.1016/j.im.2008.05.002

Krisnawati, M., Wienadi, J., & Wiradinata, T. (2021). The effect of consumer trust and
perceived risk on e-Wallet adoption: Consideration for technology startup
entrepreneurs. Jurnal Entrepreneur dan Entrepreneurship, 10(2), 101-108.
https://doi.org/10.37715/jee.v10i2.2212

Kumar, A., Haldar, P., & Chaturvedi, S. (2024). Factors influencing intention to continue
use of e-wallet: Mediating role of perceived usefulness. Vilakshan — XIMB Journal
of Management, 22(1), 45-61. https://doi.org/10.1108/xjm-12-2023-0243

Lok, Y. H., Teoh, K. B, Liou, Z. Y., Lim, J. T, Lim, K. E., Lim, P. E., & Kee, D. M. H.
(2024). Influencing factors on customer behavioral intentions to use a food
delivery app: A study of GrabFood in Malaysia. Advances in Global Economics
and Business Journal, 5(1), 1-14. https://doi.org/10.51748/agebj.v5i1.92

Magableh, M., Hmoud, H. Y., Jaradat, M., & Masa’deh, R. (2021). Integrating an
information systems success model with perceived privacy, perceived security,
and trust: The moderating role of Facebook addiction. Heliyon, 7(9), e07899.
https://doi.org/10.1016/j.heliyon.2021.e07899

McAllister, D. J. (1995). Affect-and cognition-based trust as foundations for interpersonal
cooperation in organizations. Academy of Management Journal, 38(1), 24-59.
https://doi.org/10.2307/256727

Olatokun, W., & Olalekan, O. J. (2012). Influence of individual, organizational and system
factors on attitude of online banking users. In Proceedings of Informing Science
& IT Education Conference, 389—403. https://doi.org/10.28945/1662

Picoto, W. N., & Pinto, I. (2021). Cultural impact on mobile banking use — A multi-method
approach. Journal of Business Research, 124, 620-628.
https://doi.org/10.1016/j.jbusres.2020.10.024

Phuong, N. N. D., Luan, L. T., Dong, V. Van, & Khanh, N. L. N. (2020). Examining
customers’ continuance intentions towards e-wallet usage: The emergence of
mobile payment acceptance in Vietham. The Journal of Asian Finance, Economic
and Business, 7(9), 505-516. https://doi.org/10.13106/jafeb.2020.vol7.n09.505

Radner, R., & Rothschild, M. (1975). On the allocation of effort. Journal of Economic
Theory, 10(3), 358-376. https://doi.org/10.1016/0022-0531(75)90006-x

Rahman, M., Yee, H. P., Masud, M. A. K., & Uzir, M. U. H. (2024). Examining the
dynamics of mobile banking app. Adoption during the COVID-19 pandemic: A
digital shift in the crisis. Digital Business, 4(2), 100088.
https://doi.org/10.1016/j.digbus.2024.100088

Razif, N. N. M., Misiran, M., Sapiri, H., & Yusof, Z. M. (2020). Perceived risk for
acceptance of E-wallet platform in Malaysia among youth: Sem
approach. Management Research Journal, 9, 1-24.
https://doi.org/10.37134/mrj.vol9.sp.1.2020

Sandhu, S., Kai, J., Maity, R., Saad, A., Bakar, S. M. S. A., & Singh, H. (2022).
Convenience and risk factors affecting mobile banking adoption behavior: The
mediating role of trust. Journal of Emerging Economies and Islamic Research,
10(2), 127-151. https://doi.org/10.24191/jeeir.v10i2.17624

Teo, S. C,, Law, P. L., & Koo, A. C. (2020). Factors affecting adoption of e-wallets among
youths in Malaysia. Journal of Information System and Technology Management,
5(19), 39-50.

Tian, Y., & Chan, T. J. (2024). Predictors of mobile payment use applications from the
extended technology acceptance model: Does self-efficacy and trust matter?
SAGE Open, 14(4). https://doi.org/10.1177/21582440241292525

16


https://www.ejournal.aibpm.org/index.php/APJME
https://doi.org/10.1016/j.joitmc.2023.100113
https://doi.org/10.1016/j.im.2008.05.002
https://doi.org/10.37715/jee.v10i2.2212
https://doi.org/10.1108/xjm-12-2023-0243
https://doi.org/10.51748/agebj.v5i1.92
https://doi.org/10.1016/j.heliyon.2021.e07899
https://doi.org/10.2307/256727
https://doi.org/10.28945/1662
https://doi.org/10.1016/j.jbusres.2020.10.024
https://doi.org/10.13106/jafeb.2020.vol7.no9.505
https://doi.org/10.1016/0022-0531(75)90006-x
https://doi.org/10.1016/j.digbus.2024.100088
https://doi.org/10.37134/mrj.vol9.sp.1.2020
https://doi.org/10.24191/jeeir.v10i2.17624
https://doi.org/10.1177/21582440241292525

Asia Pacific Journal of Management and Education (APJME)
Vol. 9 No. 1, pp.1-xx, March, 2026

E-ISSN: 2655-2035 P-ISSN: 2685-8835
https://lwww.ejournal.aibpm.org/index.php/APJME

Venkatesh, V., Morris, M. G., Davis, G. B., & Davis, F. D. (2003). User acceptance of
information technology: Toward a unified view. MIS Quarterly, 27(3), 425-478.
https://doi.org/10.2307/30036540

Venkatesh, V., Thong, J. Y. L., & Xu, X. (2012). Consumer acceptance and use of
information technology: Extending the unified theory of acceptance and use of
technology. MIS Quarterly, 36(1), 157—178. https://doi.org/10.2307/41410412

Vy, T. N. (2019). Factors influencing consumers' intention to adopt mobile wallet in Ho
Chi Minh city [Undergraduate thesis, Vaasa University of Applied Sciences].
Theseus Open Repository. https://www.theseus.fi/lhandle/10024/169099

Yang, M., Mamun, A. A., Mohiuddin, M., Nawi, N. C., & Zainol, N. R. (2021). Cashless
transactions: A study on intention and adoption of e-wallets. Sustainability, 13(2),
831. https://doi.org/10.3390/su13020831

ABOUT THE AUTHOR(S)

1st Author

Lyn Lig Ooi holds a Master of Arts (M.A., Operations Management) and a Bachelor's
Degree in Management (Hons) from Universiti Sains Malaysia (USM). She serves as a
lecturer in the School of Industrial Management at ViTrox College. She is a person who
dedicated to continuous personal and professional development, and committed with the
latest advancements in the field of Management and Education. Her research interests
are primarily centered in the field of operations management, with a special focus on
lean production, Industry 4.0 Technologies, and sustainability performance.

2" Author

In recognition of his expertise and dedication, Dr Odebunmi Abayomi Tunde was
appointed as the Director of the Director of Research and Development at Osun State
Polytechnic, Iree, Nigeria. In 2022, he completed his doctoral studies at Universiti Sains
Malaysia, with a dissertation focusing on factors Influencing opportunity identification
among entrepreneurs in Nigeria, emphasizing the roles of entrepreneurial alertness and
social media. His research interests encompass entrepreneurial opportunity
identification, small and medium enterprises (SMEs), and business advancement. He
has contributed to various academic local and international journals and conferences.

34 Author
Wai Ee Leong is currently an undergraduate student at Universiti Sains Malaysia.
Email: waieeleong@student.usm.my

4t Author
Han Wen Leong is currently an undergraduate student at Universiti Sains Malaysia.

5" Author
Ai Hua Lew is currently an undergraduate student at Universiti Sains Malaysia.

6" Author
Jia Xin Leng is currently an undergraduate student at Universiti Sains Malaysia.

7" Author
Tanishq is currently an undergraduate student at Galgotias University.

8t Author

Dr. Daisy Mui Hung Kee is an Associate Professor at the School of Management,
Universiti Sains Malaysia. She earned her Ph.D. from the University of South Australia
and an MBA from USM. A prolific scholar, she has authored over 85 Web of Science-

17


https://www.ejournal.aibpm.org/index.php/APJME
https://doi.org/10.2307/30036540
https://doi.org/10.2307/41410412
https://www.theseus.fi/handle/10024/169099
https://doi.org/10.3390/su13020831
mailto:waieeleong@student.usm.my

Asia Pacific Journal of Management and Education (APJME)
Vol. 9 No. 1, pp.1-xx, March, 2026

E-ISSN: 2655-2035 P-ISSN: 2685-8835
https://lwww.ejournal.aibpm.org/index.php/APJME

indexed and 127 Scopus-indexed publications. In addition to her academic contributions,
Dr. Kee serves as the Country Director for the Association of International Business and
Professional Management (AIBPM) and the STAR Scholars Network.

Email: daisy@usm.my

ORCID ID: https://orcid.org/0000-0002-7748-8230

18


https://www.ejournal.aibpm.org/index.php/APJME
mailto:daisy@usm.my
https://orcid.org/0000-0002-7748-8230

