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ABSTRACT 

 
As mobile payments become increasingly 
prevalent in Asia, university students widely 
use electronic wallets for daily transactions, 
raising concerns about their financial 
management behavior. This study 
examines the effect of financial literacy on 
spending behavior, saving habits, and 
budgeting and e-wallet usage among 
university students. Data were collected 
from 150 respondents through an online 
survey. The findings indicate that financial 
literacy is negatively and significantly 
associated with spending behavior (r = –
0.170, p < 0.05) and positively associated 
with saving habits (r = 0.192, p < 0.05). 
However, the relationship between financial 
literacy and budgeting and e-wallet usage is 
positive but not statistically significant (r = 
0.116, p > 0.05). Regression results show 
that financial literacy significantly reduces 
spending behavior (β = –0.159, p = 0.050), 
while its influence on budgeting behavior 
and e-wallet feature utilization is not 
significant. The model explains 6.7 percent 
of the variance (R² = 0.067). These findings 
suggest that financial literacy plays a 
protective role in controlling spending, but 
additional factors influence digital financial 
behavior. 
 
Keywords: Asia; Budgeting Behavior; E-
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INTRODUCTION 
 
The rapid development of digital financial technology has fundamentally transformed 
financial transaction patterns across Asia. Mobile payment systems and electronic 
wallets (e-wallets), such as WeChat Pay, Alipay, and Apple Pay, have increasingly 
replaced traditional cash-based transactions and become the dominant mode of 
payment among young consumers (Korella & Li, 2018). University students, as digital 
natives, represent one of the most active user groups of financial technology (fintech) 
services. Growing up in a technology-driven environment, they tend to integrate digital 
payment applications into their daily consumption activities. Although these systems 
offer efficiency, accessibility, and convenience, they also introduce new financial 
behavioral risks, particularly for students who are still forming their financial values and 
decision-making patterns (Koskelainen et al., 2023). Limited financial experience and 
insufficient exposure to structured financial education may increase their vulnerability to 
impulsive consumption and poor budgeting practices. Prior research indicates that young 
consumers often prioritize immediate gratification over long-term financial planning, 
thereby weakening saving discipline and increasing financial risk exposure (Xiao et al., 
2009). 
 
Financial literacy has been widely recognized as a critical determinant of responsible 
financial behavior (Lusardi & Mitchell, 2014; Ingale & Paluri, 2022). The Organisation for 
Economic Co-operation and Development defines financial literacy as the knowledge 
and understanding of financial concepts and risks, as well as the skills and confidence 
to apply such knowledge in decision-making (OECD, 2024). Empirical studies 
demonstrate that individuals with higher financial literacy are more capable of budgeting, 
controlling expenditures, and avoiding excessive borrowing (Xiao & O’Neill, 2016). 
Conversely, insufficient financial literacy is associated with budget deficits, 
overconsumption, and increased reliance on debt instruments (Kurowski, 2021). Despite 
the growing body of literature on financial literacy among university students, existing 
studies primarily focus on knowledge levels, attitudes, or general financial behavior. 
Limited research has systematically examined the interaction between financial literacy 
and the behavioral consequences of e-wallet usage, particularly in relation to budgeting 
discipline and impulsive spending within a digital payment environment (Yuttama, 2025). 
As fintech adoption accelerates, understanding whether financial literacy can moderate 
the behavioral effects of cashless transactions becomes increasingly important. 
However, empirical evidence remains limited regarding whether financial literacy 
functions as a behavioral control mechanism within digital payment environments, 
particularly among Malaysian university students. 
 
This study is conducted to address this gap by examining how financial literacy 
influences university students’ use of e-wallets and their budgeting behavior in the 
context of digital payments. The central question guiding this research is whether 
students who frequently use e-wallets demonstrate adequate financial self-control and 
whether financial literacy functions as a rational guiding mechanism under mobile 
payment systems. The research is motivated by concerns that the seamless and 
frictionless nature of digital payments may psychologically reduce the perceived cost of 
spending, thereby increasing impulsive purchases and weakening budget monitoring 
practices (Raghubir & Srivastava, 2008). By investigating expenditure tracking, savings 
behavior, planning habits, and the utilization of budgeting features within e-wallet 
applications, this study seeks to provide a more integrated understanding of digital 
financial behavior among university students. 
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This research is significant for several reasons. From a theoretical perspective, it extends 
the literature on financial literacy by incorporating digital payment usage as a contextual 
variable influencing budgeting behavior. It contributes to behavioral finance discussions 
by exploring how knowledge-based financial competence interacts with technology-
enabled consumption systems (Kumar, 2024; Xiao & Porto, 2017). From a practical 
perspective, the findings offer implications for fintech companies in designing user-
friendly budgeting tools within e-wallet applications and for universities in strengthening 
financial education curricula to improve students’ financial resilience. Policymakers may 
also utilize the findings to design targeted financial literacy programs that align with the 
realities of a cashless economy (OECD, 2024). 
 
The novelty of this study lies in its integrative approach that links financial literacy, e-
wallet usage behavior, and budgeting discipline within a unified analytical framework. 
Unlike prior studies that examine these constructs separately, this research 
systematically analyzes their interrelationships in the context of digital financial 
transformation. The objective of this study is to assess students’ financial literacy in 
relation to digital payment tools, examine the relationship between financial literacy and 
budgeting patterns under e-wallet usage, and analyze how financial literacy influences 
students’ ability to avoid impulsive spending. By explicitly addressing these relationships, 
this study contributes to the development of a more comprehensive understanding of 
responsible financial behavior in the digital era and aligns with the scope of finance-
oriented research emphasized by the International Journal of Accounting and Finance in 
Asia Pacific. 
 

LITERATURE REVIEW 
 

Financial Literacy and Youth Financial Behavior 
Financial literacy refers to the ability to understand and apply financial knowledge in daily 
decision making, including saving, budgeting, and responsible spending (Lusardi & 
Mitchell, 2014). Among university students, financial literacy is particularly important 
because many begin managing their personal finances independently for the first time 
during this stage of life. However, numerous studies indicate that students generally 
demonstrate relatively low levels of financial literacy, which may result in unfavorable 
financial behaviors such as overspending and neglecting budgeting practices (OECD, 
2024). Students who possess stronger financial knowledge tend to engage in structured 
financial planning, avoid unnecessary expenditures, and maintain higher levels of 
financial discipline (Xiao, Tang, & Shim, 2009). These findings suggest that financial 
literacy plays a foundational role in shaping responsible money management behavior 
among young adults. 
 
E wallet Usage and Student Spending Habits 
The growing adoption of electronic wallets and mobile payment systems has significantly 
transformed the spending behavior of university students. These digital payment tools 
offer speed, convenience, and promotional incentives, which make them particularly 
attractive to young consumers. Hassan et al. (2021) report that Malaysian university 
students frequently use electronic wallets for everyday purchases, especially food and 
transportation. Nevertheless, researchers have raised concerns that digital transactions 
may reduce users’ awareness of spending because they do not involve physical cash 
(Bhuiyan et al., 2025). The seamless payment process may lower psychological barriers 
to spending and encourage impulsive consumption, particularly for non essential items. 
Students with limited financial experience may therefore be more vulnerable to these 
behavioral shifts within a cashless financial environment. 
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Financial Literacy and Budgeting in a Digital Context 
Several studies support the argument that financial literacy positively influences 
students’ ability to budget and manage expenses effectively. Amagir et al. (2018) argue 
that students who receive financial education are more likely to monitor their spending 
and engage in financial planning activities. In the context of digital finance, financial 
literacy may also affect how students utilize budgeting features embedded within 
electronic wallet applications. Despite the availability of such tools, evidence suggests 
that these features are often underutilized, particularly among students who lack 
awareness or confidence in managing digital financial platforms (OECD, 2024). This gap 
between technological availability and actual behavioral usage highlights the importance 
of examining whether financial literacy can strengthen students’ budget control in a digital 
payment setting. 
 
Summary and Research Gap 
Overall, previous studies have made important contributions to understanding financial 
literacy, electronic wallet usage, and budgeting behavior among young people. Research 
consistently demonstrates that students with higher financial literacy are better able to 
plan their budgets and make prudent financial decisions (Lusardi & Mitchell, 2014; Xiao 
et al., 2017). Studies focusing on digital payments emphasize both benefits and risks, 
noting that the convenience of mobile wallets may encourage spontaneous purchases 
and reduce spending awareness (Putrevu & Mertzanis, 2024). However, significant gaps 
remain in the literature. Many studies examine financial literacy and electronic wallet 
usage as separate domains, with limited attention to their interaction. In particular, 
whether financial literacy can guide students to manage spending more responsibly 
when using digital wallets remains insufficiently explored. Furthermore, much of the 
existing research focuses on Western contexts, where financial systems and mobile 
payment infrastructures differ substantially from those in Asia. Cultural, economic, and 
technological differences suggest that findings from one region may not be directly 
applicable to another. 
 
In Asia, mobile payment platforms are expanding rapidly while structured financial 
education continues to develop. Empirical evidence regarding how university students 
balance digital payment convenience with financial control remains limited. The absence 
of region specific analysis creates important opportunities for further investigation. 
Therefore, this study examines how financial literacy influences the way Asian university 
students use electronic wallets and manage their daily finances within a digital financial 
environment. 
 
Hypotheses Development 
Based on the conceptual framework and prior literature, this study proposes several 
hypotheses linking financial literacy to key behavioral outcomes associated with 
electronic wallet usage. As electronic wallets become increasingly prevalent, students 
may shift from saving oriented habits toward more consumption driven behavior. While 
these platforms provide convenience, they may also reduce spending awareness, 
particularly among individuals with limited financial knowledge. Previous studies 
demonstrate that financial literacy plays a significant role in shaping budgeting discipline 
and spending control (Lusardi & Mitchell, 2014; Xiao et al., 2017). Students with stronger 
financial knowledge are more likely to prepare budgets, control impulsive purchases, and 
utilize digital financial tools effectively, whereas lower financial literacy has been 
associated with poor money management and impulsive spending (Torre et al., 2025). 
 
Accordingly, the hypotheses of this study are formulated as follows. 
H1: Financial literacy has a positive effect on budgeting behavior among university 
students. 
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H2: Financial literacy has a negative effect on impulsive spending behavior in the use of 
electronic wallets. 
 
H3: Lower financial literacy increases the tendency of university students to use 
electronic wallets for non essential spending. 
H4: Financial literacy positively influences the likelihood of utilizing budgeting features 
within electronic wallet applications. 
 
These hypotheses aim to empirically test the role of financial literacy in guiding 
responsible financial behavior within a digital payment context and to clarify its function 
as a moderating or guiding factor in students’ electronic wallet usage patterns. 
 
Conceptual Framework 
The study framework model is depicted in Figure 1.  
 
Figure 1. Research Framework 

 
Figure 1 illustrates the proposed research framework in which financial literacy is 
positioned as the independent variable influencing spending behavior, saving habits, and 
budgeting and e-wallet usage. 

 
RESEARCH METHOD 

 
Sampling 
This study adopts a quantitative research design to examine the relationship between 
financial literacy and digital financial behavior among university students. The target 
population consists of undergraduate students in Asia who have experience using 
electronic wallets. This population is selected because university students represent one 
of the most active user segments of digital payment systems and are in a critical phase 
of developing personal financial management capabilities. The unit of analysis in this 
research is the individual student. 
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The study applies a stratified random sampling approach to ensure representation 
across different demographic characteristics, including gender, year of study, field of 
study, and monthly allowance levels. Stratified random sampling allows respondents to 
be selected from specific subgroups within the same population to improve 
representativeness (Davis, 2015). Due to accessibility considerations within an online 
survey context, elements of convenience sampling are also present, which is common 
in behavioral and educational research (Etikan et al., 2016). The minimum target sample 
size for statistical analysis is 150 valid responses to ensure sufficient statistical power 
for regression and correlation testing. 
 
Data Collection 
Data were collected using a structured online questionnaire distributed through social 
media platforms, student associations, and university networks to obtain a diverse 
sample across different Asian countries and academic backgrounds. The questionnaire 
was administered using Google Forms over a two week period. Participation was 
voluntary and anonymous, and respondents were able to complete the survey using 
mobile devices or desktop computers at their convenience. 
 
Prior to the main data collection, a pilot test was conducted with approximately 20 
university students to assess clarity, wording, and logical flow. Based on feedback from 
the pilot test, minor revisions were made to improve question clarity and eliminate 
ambiguities. This procedure was conducted to enhance content validity and ensure that 
respondents clearly understood the measurement items. 
 
Measures 
The questionnaire consists of five sections comprising 18 core questions designed to 
measure demographic characteristics, financial literacy, spending behavior, saving 
behavior, and budgeting behavior. Both multiple choice questions and five point Likert 
scale items were used to capture attitudes and behavioral tendencies, following 
established measurement practices (Likert, 1932). 
 
The first section collects demographic information, including gender, year of study, field 
of study, and monthly allowance. These variables are treated as control variables in the 
statistical analysis. The second section measures financial literacy through objective 
questions assessing respondents’ understanding of interest rates, budgeting concepts, 
and installment payments. The third section examines spending habits, including the 
frequency of electronic wallet usage, impulsive purchasing tendencies, and daily 
expense recording behavior. Impulsive spending serves as one of the key dependent 
variables in this study. 
 
The fourth section assesses saving habits, including monthly saving behavior and 
responses to financial fluctuations, as well as the allocation of additional income. The 
fifth section focuses on budgeting behavior and electronic wallet usage, particularly 
awareness and utilization of budgeting features embedded within electronic wallet 
applications, intention to use such features, and sources of financial knowledge. All 
variables are directly linked to the proposed research hypotheses and are structured to 
enable quantitative statistical analysis. 
 
Internal consistency was assessed using both Cronbach’s alpha and composite 
reliability. The Cronbach’s alpha coefficients ranged from 0.236 to 0.377, indicating 
relatively low internal consistency across constructs. However, each construct was 
measured using a limited number of items, which may contribute to lower alpha values, 
as Cronbach’s alpha is sensitive to the number of scale items (Hair et al., 2017). 
Composite reliability values ranged from 0.62 to 0.74, indicating acceptable internal 
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consistency for exploratory behavioral research. Compared to Cronbach’s alpha, 
composite reliability provides a more robust reliability estimate in behavioral research 
contexts. Given the exploratory nature of this study and the integration of financial 
literacy with digital financial behavior constructs, the reliability results suggest preliminary 
measurement stability. The relatively lower alpha values may also reflect the 
multidimensional nature of financial behavior in digital contexts, where spending, saving, 
and budgeting practices do not always align linearly. Future research is encouraged to 
refine and expand measurement items to strengthen construct reliability. 
 

RESULTS 
 

Table 1. Respondents’ Profile Summary (N=150) 

Response Frequency Percentage (%) 

Gender 

Male 76 50.7 

Female 73 48.7 

Others 1 0.7 

Academic Year 

First Year 20 13.3 

Second Year 65 44.3 

Third Year 48 32.0 

Fourth Year 17 11.3 

Field of Study 

Humanities 10 6.7 

Science 46 30.7 

Engineering 19 12.7 

Business/Economics/Management 65 43.3 

Others 10 6.7 

Monthly Allowance 

Less than 2000 RM 60 40.0 

2000–3000 RM 53 35.3 

3000–4000 RM 21 14.0 

4000–5000 RM 4 2.7 

5000 RM or above 12 8.0 

 
Table 1 presents the demographic profile of the respondents (N = 150). The gender 
distribution is relatively balanced, comprising 50.7 percent male, 48.7 percent female, 
and 0.7 percent identifying as other. 
 
In terms of academic year, the majority of respondents are second year students (44.3 
percent), followed by third year students (32.0 percent), first year students (13.3 percent), 
and fourth year students (11.3 percent). 
 
Regarding field of study, most respondents are enrolled in Business, Economics, or 
Management programs (43.3 percent), followed by Science (30.7 percent) and 
Engineering (12.7 percent). Students from Humanities and other disciplines each 
account for 6.7 percent of the sample. 
 
With respect to financial background, 40.0 percent of respondents report receiving less 
than RM2000 per month, while 35.3 percent receive between RM2000 and RM3000. A 
smaller proportion report higher monthly allowances, including 14.0 percent between 
RM3000 and RM4000, 2.7 percent between RM4000 and RM5000, and 8.0 percent 
RM5000 or above. Overall, the sample is characterized by a predominance of second 
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year students from business related disciplines with relatively moderate financial 
resources. 
 
Table 2. Descriptive Statistics, Cronbach’s Alpha, and Zero-Order Correlations (N = 150) 

Variables 1 2 3 4 

1. Spending Behavior 0.332 
   

2. Saving Habits -0.108 0.236 
  

3. Budgeting and E-Wallet Usage 0.065 0.227** -0.377 
 

4. Financial Literacy -0.170* 0.192* 0.116 0.317 

Number of Items 3 3 4 4 

Mean (M) 2.1272 2.2500 2.4885 2.2122 

Standard Deviation (SD) 0.56111 0.62361 0.39064 0.46550 
Note: N = 150; *p < .05, **p < .01, ***p < .001 

 
Table 2 presents the descriptive statistics, reliability coefficients, and zero order 
correlations among the study variables. 
 
The Cronbach’s alpha values range from 0.236 to 0.377, indicating relatively low internal 
consistency across the constructs. However, each construct is measured using only 
three to four items, and Cronbach’s alpha is known to be sensitive to the number of items 
included in a scale (Hair et al., 2017). Considering the exploratory nature of this study 
and the integration of digital financial behavior constructs, the reliability results suggest 
preliminary measurement stability rather than critical measurement weakness. 
 
The mean scores reflect moderate levels of spending behavior (M = 2.13), saving habits 
(M = 2.25), budgeting and e wallet usage (M = 2.49), and financial literacy (M = 2.21). 
These values indicate that, on average, respondents demonstrate moderate 
engagement in digital financial behaviors and financial knowledge. 
 
Regarding correlations, financial literacy is negatively and significantly associated with 
spending behavior (r = -0.170, p < 0.05), suggesting that students with higher financial 
literacy tend to engage less in impulsive spending. Financial literacy is also positively 
and significantly correlated with saving habits (r = 0.192, p < 0.05), indicating that more 
financially knowledgeable students are more likely to adopt saving behaviors. In contrast, 
the relationship between financial literacy and budgeting and e wallet usage is positive 
but not statistically significant (r = 0.116, p > 0.05), implying that financial knowledge 
does not necessarily translate into active utilization of digital budgeting features. 
 
Furthermore, saving habits are positively associated with budgeting and e wallet usage 
(r = 0.227, p < 0.01), indicating that students who save more frequently are also more 
inclined to practice budgeting and use digital financial tools in a structured manner. 
 
Table 3. Summary of Multiple Regression Analysis 

Variables Spending 
Behavior 

Saving Habits Budgeting & E-Wallet 
Usage 

Financial Literacy –0.159* 0.155 0.091 

R² 0.067 0.067 0.067 

F Value 3.555 3.555 3.555 

Durbin–Watson 1.787 1.787 1.787 
Note: *p < .05. 

 
Multiple regression analysis was conducted to examine the effect of financial literacy on 
digital financial behaviors, namely spending behavior, saving habits, and budgeting and 
e wallet usage. 
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The results indicate that financial literacy has a significant negative effect on spending 
behavior (β = -0.159, p = 0.050). This suggests that students with higher levels of 
financial literacy tend to engage less in impulsive or excessive spending. Thus, financial 
literacy plays a protective role in reducing uncontrolled digital consumption. 
 
Financial literacy shows a positive but non significant effect on saving habits (β = 0.155, 
p = 0.062). Although the direction of the relationship aligns with theoretical expectations 
that financially literate students are more inclined to save, the effect does not reach 
statistical significance at the 5 percent level. 
 
Similarly, financial literacy demonstrates a positive but non significant effect on budgeting 
and e wallet usage (β = 0.091, p = 0.268). This finding indicates that higher financial 
literacy does not necessarily translate into active utilization of digital budgeting features 
within electronic wallet applications. 
 
The overall model explains a modest proportion of variance (R² = 0.067), indicating that 
financial literacy accounts for approximately 6.7 percent of the variation in digital financial 
behaviors. The F value of 3.555 suggests marginal overall model significance, while the 
Durbin Watson statistic of 1.787 indicates no serious autocorrelation issues. 
 
These findings suggest that although financial literacy influences certain financial 
behaviors, particularly spending control, its overall explanatory power remains limited. 
This implies that other psychological or contextual factors may contribute to students’ 
digital financial decision making. 
 
Table 4. Summary of Pearson Correlation Analysis among Key Variables 

Variables 1 2 3 4 

1. Spending Behavior 1.000 -0.108 0.065 -0.170* 

2. Saving Habits -0.108 1.000 0.227** 0.192* 

3. Budgeting & E-Wallet Usage 0.065 0.227** 1.000 0.116 

4. Financial Literacy -0.170* 0.192* 0.116 1.000 
Note: *p < .05, **p < .01. Values represent Pearson correlation coefficients (2-tailed). 

 
The results of the Pearson correlation analyses among the four variables are presented 
in Table 4. A weak but significant negative relationship was found between spending 
behavior and financial literacy (r = –0.170, p < 0.05), indicating that individuals who 
spend more tend to have lower levels of financial literacy. Saving habits were positively 
and significantly correlated with financial literacy (r = 0.192, p < 0.05), suggesting that 
individuals who save more frequently are generally more financially knowledgeable. 
 
Budgeting and e-wallet usage showed a modest positive relationship with financial 
literacy (r = 0.116, p > 0.05); however, this relationship was not statistically significant. A 
moderate and significant relationship was observed between saving habits and 
budgeting and e-wallet usage (r = 0.227, p < 0.01), indicating that individuals who engage 
in saving behaviors are also more likely to practice budgeting and use e-wallets. 
 

DISCUSSION 
 
Restatement of Purpose and Contribution 
This study aimed to examine the effect of financial literacy on budgeting behavior, 
impulsive spending, non-essential e-wallet usage, and the utilization of budgeting 
features among university students. By integrating financial literacy and digital payment 
behavior within a single analytical framework, this study contributes to the growing 
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literature on youth financial behavior in digital financial environments, particularly within 
the Malaysian context (Sabri et al., 2023). The findings provide insight into how financial 
knowledge relates to students’ financial management practices when using electronic 
wallets. 
 
The Influence of Financial Literacy on Budgeting Behavior 
H1 proposed that financial literacy has a positive effect on budgeting behavior among 
university students. The correlation results partially support this hypothesis, as financial 
literacy was positively associated with budgeting and e-wallet usage, although the 
relationship was not statistically significant. 
 
This suggests that students with higher financial literacy tend to demonstrate a greater 
inclination toward structured financial planning; however, financial knowledge alone may 
not be sufficient to significantly predict active budgeting practices within digital platforms. 
While the direction of the relationship aligns with Lusardi and Mitchell (2014) and Xiao 
and O’Neill (2016), the absence of statistical significance in regression analysis indicates 
that other factors may mediate or moderate the translation of knowledge into practical 
budgeting behavior. 
 
The Influence of Financial Literacy on Impulsive Spending 
H2 proposed that financial literacy has a negative effect on impulsive spending behavior 
in the use of electronic wallets. The findings support this hypothesis. Financial literacy 
was negatively and significantly correlated with spending behavior, and regression 
results further indicate that financial literacy has a significant negative effect on spending 
behavior. 
 
This suggests that students with higher levels of financial literacy are less likely to 
engage in impulsive or excessive spending (Gunawan et al., 2022). Financial knowledge 
appears to function as a protective factor by enhancing awareness of financial 
consequences and encouraging more rational consumption decisions in digital payment 
environments (Seldal & Nyhus, 2022). These results are consistent with prior literature 
emphasizing the role of financial literacy in strengthening self-control and long-term 
financial planning. 
 
The Influence of Lower Financial Literacy on Non-Essential E-Wallet Usage 
H3 proposed that lower financial literacy increases the tendency of university students 
to use electronic wallets for non-essential spending. The significant negative relationship 
between financial literacy and spending behavior provides indirect support for this 
hypothesis. 
 
Students with lower financial literacy tend to exhibit higher spending behavior, which may 
include non-essential purchases facilitated by the convenience and frictionless nature of 
electronic wallets. This finding aligns with the “cashless effect” described by Raghubir 
and Srivastava (2008), which suggests that digital payments reduce the perceived pain 
of payment. Students with limited financial knowledge may therefore be more vulnerable 
to increased non-essential consumption in digital environments. 
 
The Influence of Financial Literacy on the Utilization of Budgeting Features 
H4 proposed that financial literacy positively influences the likelihood of utilizing 
budgeting features within electronic wallet applications. The correlation results show a 
positive but non-significant relationship between financial literacy and budgeting and e-
wallet usage. Furthermore, regression analysis indicates that budgeting and e-wallet 
usage do not significantly predict financial literacy. 
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These findings suggest that while financially literate students may have a general 
tendency toward better financial management, financial literacy does not automatically 
translate into active use of digital budgeting tools. The utilization of such features may 
depend on additional factors, such as user awareness, perceived usefulness, interface 
design, or habitual patterns. This partially contrasts with Torre et al. (2025), who found 
stronger effects in the Indonesian context, indicating possible contextual differences in 
digital financial behavior across countries. 
 
Managerial Implications 
The findings indicate that improving financial literacy alone may not be sufficient to 
ensure responsible digital financial behavior. Educational institutions should incorporate 
applied financial management modules that provide practical training in using digital 
budgeting tools, including real-time expense monitoring and spending analysis 
(Ogedengbe et al., 2024). 
 
FinTech providers are encouraged to enhance digital platform features by integrating 
clearer financial feedback mechanisms, such as customizable budget alerts and visual 
spending indicators, to bridge the gap between financial knowledge and digital financial 
behavior. Policymakers may also consider strengthening financial literacy initiatives that 
are specifically tailored to digital payment ecosystems. 
 
Enhanced Theoretical Contribution 
This study contributes theoretically by highlighting the asymmetry between financial 
knowledge and digital financial behavior. While classical financial literacy theory 
assumes that knowledge directly leads to responsible financial actions (Lusardi & 
Mitchell, 2014), the findings suggest that in digital environments, this relationship is more 
complex. 
 
The modest explanatory power of the regression model and the non-significant effect of 
budgeting and e-wallet usage indicate that digital payment environments may introduce 
behavioral and psychological dynamics that weaken the direct knowledge-behavior link. 
Therefore, financial literacy in digital contexts should be conceptualized not only as 
cognitive understanding but also as digitally contextualized financial capability that 
integrates behavioral and technological dimensions. 
 

CONCLUSION 
 
This study examined the effect of financial literacy on budgeting behavior, impulsive 
spending, non-essential e-wallet usage, and the utilization of budgeting features among 
university students in a digital financial environment. The findings clearly indicate that 
financial literacy plays a significant role in reducing spending behavior. Students with 
higher levels of financial literacy demonstrate lower tendencies toward impulsive and 
excessive digital spending, suggesting that financial knowledge functions as a protective 
factor in managing consumption behavior within cashless payment systems. 
 
However, the results also reveal that financial literacy does not significantly predict 
budgeting behavior and the utilization of e-wallet budgeting features when analyzed 
simultaneously with other variables. Although the relationships are positive in direction, 
the overall explanatory power of the model remains modest. This indicates that financial 
knowledge alone is not sufficient to fully explain digital financial behavior. Other 
psychological, technological, and contextual factors likely influence how students apply 
financial knowledge in practical digital settings. 
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Overall, this study confirms that financial literacy is important in shaping responsible 
financial behavior, particularly in controlling spending. Nevertheless, the transition from 
financial knowledge to structured digital financial management appears to be complex. 
Therefore, strengthening financial literacy should be accompanied by practical digital 
financial training and supportive technological features to ensure that knowledge is 
effectively translated into responsible financial actions in digital payment environments. 
 
LIMITATION  
This study is limited by its focus on students from a single Malaysian university and the 
use of cross-sectional self-reported data, which restrict generalizability and causal 
interpretation. Additionally, the relatively low explanatory power of the regression model 
suggests that other psychological or contextual variables may better explain variations 
in financial literacy and digital financial behavior. 
 
Future research should employ longitudinal or experimental designs to examine causal 
relationships between financial literacy and digital financial behavior. Cross-national 
comparisons may also provide deeper insight into cultural differences in digital financial 
practices and financial literacy development. 
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