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ABSTRACT 
 

The~ rapi~d de~ve~lopme~nt of di~gi~tal 
te~chnology has transforme~d how stude~nts 
acce~ss i~nformati~on and de~ve~lop 
e~ntre~pre~ne~uri~al opportuni~ti~e~s, wi~th soci~al 
me~di~a e~me~rgi~ng as a ke~y platform 
i~nflue~nci~ng e~ntre~pre~ne~uri~al moti~vati~on. 
Howe~ve~r, li~mi~te~d studi~e~s have~ e~xami~ne~d 
i~ts role~ as a mode~rati~ng factor i~n 
stre~ngthe~ni~ng e~ntre~pre~ne~uri~al i~nte~nti~on 
among uni~ve~rsi~ty stude~nts. Thi~s study 
ai~ms to analyze~ the~ i~nflue~nce~ of 
e~ntre~pre~ne~uri~al mi~ndse~t and e~ducati~onal 
support on e~ntre~pre~ne~uri~al i~nte~nti~on, wi~th 
soci~al me~di~a as a mode~rati~ng vari~able~. A 
quanti~tati~ve~ approach was e~mploye~d usi~ng 
surve~y data from 251 uni~ve~rsi~ty stude~nts i~n 
I~ndone~si~a and Thai~land (re~sponse~ rate~: 
78.4%), analyze~d usi~ng mode~rati~on 
re~gre~ssi~on and t-te~sts i~n SPSS. The~ 
re~sults i~ndi~cate~ that e~ntre~pre~ne~uri~al 
mi~ndse~t (β = 0.163; p = 0.008) and 
pe~rce~i~ve~d e~ducati~on (β = 0.179; p < 0.001) 
have~ si~gni~fi~cant posi~ti~ve~ e~ffe~cts on 
e~ntre~pre~ne~uri~al i~nte~nti~on, whi~le~ soci~al 
me~di~a shows the~ stronge~st i~nflue~nce~ (β = 
0.400). The~ mode~l de~monstrate~s strong 
e~xplanatory powe~r (R² = 0.780; adjuste~d R² 
= 0.703) and i~s stati~sti~cally si~gni~fi~cant (F = 
197.912; p < 0.001). Furthe~rmore~, soci~al 
me~di~a si~gni~fi~cantly mode~rate~s both 
re~lati~onshi~ps, hi~ghli~ghti~ng i~ts strate~gi~c role~ 
i~n e~nhanci~ng e~ntre~pre~ne~uri~al i~nte~nti~on and 
supporti~ng the~ i~nte~grati~on of soci~al me~di~a-
base~d le~arni~ng i~n e~ntre~pre~ne~urshi~p 
e~ducati~on. 
 
Keywords: E~ntre~pre~ne~uri~al Mi~ndse~t; 
Pe~rce~i~ve~d E~ducati~on; Soci~al Me~di~a; 
Uni~ve~rsi~ty stude~nt; e~ntre~pre~ne~urshi~p 
e~ducati~on 
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INTRODUCTION 
 
E~ntre~pre~ne~urshi~p plays an i~mportant role~ i~n dri~vi~ng e~conomi~c de~ve~lopme~nt, re~duci~ng 
une~mployme~nt, and supporti~ng soci~al de~ve~lopme~nt (Safi~tri~ & Pradana, 2022; Se~se~n, 
2013; Wui~sang e~t al., 2019). I~n re~ce~nt ye~ars, re~se~arch on stude~nts’ e~ntre~pre~ne~uri~al 
i~nte~nti~ons has gai~ne~d i~ncre~asi~ng atte~nti~on. Accordi~ng to the~ Organi~sati~on for E~conomi~c 
Co-ope~rati~on and De~ve~lopme~nt (OE~CD, 2011), the~ growth of producti~ve~ 
e~ntre~pre~ne~urshi~p and the~ de~ve~lopme~nt of small busi~ne~sse~s can i~ncre~ase~ producti~vi~ty 
and opti~mi~ze~ the~ uti~li~zati~on of e~conomi~c re~source~s. I~n Southe~ast Asi~a, e~conomi~c 
de~ve~lopme~nt has progre~sse~d rapi~dly, supporte~d by a dynami~c and growi~ng busi~ne~ss 
e~nvi~ronme~nt. The~ Uni~te~d Nati~ons De~ve~lopme~nt Programme~ (UNDP, 2019) also re~ports 
that the~ Asi~an re~gi~on has one~ of the~ most supporti~ve~ busi~ne~ss e~cosyste~ms i~n the~ world. 
Howe~ve~r, de~spi~te~ the~se~ opportuni~ti~e~s, the~ proporti~on of stude~nts who choose~ 
e~ntre~pre~ne~urshi~p as a care~e~r re~mai~ns re~lati~ve~ly low. Ce~nsus data on care~e~r pre~fe~re~nce~s 
show that only 22.6% of stude~nts choose~ to be~come~ e~ntre~pre~ne~urs (Gumi~lang & 
Hi~dayatullah, 2018). Thi~s i~ndi~cate~s the~ ne~e~d to be~tte~r unde~rstand the~ factors that 
i~nflue~nce~ stude~nts’ e~ntre~pre~ne~uri~al i~nte~nti~ons. 
 
Pre~vi~ous studi~e~s have~ i~de~nti~fi~e~d se~ve~ral pathways to e~xami~ne~ the~ de~te~rmi~nants of 
e~ntre~pre~ne~uri~al i~nte~nti~on. Cao and Ngo (2019) sugge~st thre~e~ mai~n approache~s to 
unde~rstandi~ng the~ factors i~nflue~nci~ng stude~nts’ e~ntre~pre~ne~uri~al i~nte~nti~ons. The~ fi~rst 
approach focuse~s on the~ e~valuati~on of e~ducati~onal curri~cula and the~i~r re~lati~onshi~p wi~th 
e~ntre~pre~ne~uri~al i~nte~nti~ons. The~ se~cond approach e~mphasi~ze~s e~nvi~ronme~ntal factors 
such as e~ducati~onal e~nvi~ronme~nt, soci~al capi~tal, and fami~ly support. The~ thi~rd approach 
e~xami~ne~s i~ndi~vi~dual characte~ri~sti~cs of stude~nts, i~ncludi~ng the~i~r be~havi~or, pe~rsonali~ty, 
and e~ntre~pre~ne~uri~al mi~ndse~t. I~n addi~ti~on, soci~o-cultural condi~ti~ons also play an i~mportant 
role~ i~n shapi~ng e~ntre~pre~ne~uri~al care~e~r de~ci~si~ons (Lai~q, 2021). 
 
E~ntre~pre~ne~urshi~p e~ducati~on has the~re~fore~ be~come~ a strate~gi~c e~ffort to foste~r 
e~ntre~pre~ne~uri~al i~nte~nti~ons among stude~nts. The~ numbe~r of e~ntre~pre~ne~urshi~p e~ducati~on 
programs i~n hi~ghe~r e~ducati~on i~nsti~tuti~ons has i~ncre~ase~d si~gni~fi~cantly worldwi~de~ (Li~u e~t 
al., 2023). Pre~vi~ous studi~e~s have~ shown that stude~nts’ e~ntre~pre~ne~uri~al i~nte~nti~ons occupy 
a ce~ntral role~ i~n e~ntre~pre~ne~urshi~p re~se~arch (Martíne~z-Gre~gori~o e~t al., 2021). Provi~di~ng 
e~ntre~pre~ne~urshi~p e~ducati~on i~s consi~de~re~d i~mportant i~n transformi~ng stude~nts’ 
pe~rspe~cti~ve~s from job se~e~ke~rs to job cre~ators (Jai~lani~ e~t al., 2017). Li~u e~t al. (2023), for 
e~xample~, e~xami~ne~d the~ characte~ri~sti~cs of e~ntre~pre~ne~urshi~p programs that e~nhance~ 
stude~nt le~arni~ng e~ngage~me~nt and e~ntre~pre~ne~uri~al i~nte~nti~on i~n the~ Ne~the~rlands. The~i~r 
fi~ndi~ngs i~ndi~cate~ that program re~source~s, such as te~ache~r–stude~nt and stude~nt–stude~nt 
re~lati~onshi~ps, posi~ti~ve~ly i~nflue~nce~ le~arni~ng e~ngage~me~nt, whi~ch i~n turn i~ncre~ase~s 
e~ntre~pre~ne~uri~al i~nte~nti~on. The~se~ fi~ndi~ngs hi~ghli~ght the~ i~mportance~ of e~ducati~onal 
support and the~ role~ of le~cture~rs i~n foste~ri~ng e~ntre~pre~ne~uri~al moti~vati~on among stude~nts. 
 
Along wi~th the~ de~ve~lopme~nt of di~gi~tal te~chnology, soci~al me~di~a has e~me~rge~d as an 
i~mportant platform that can i~nflue~nce~ e~ntre~pre~ne~uri~al acti~vi~ti~e~s. Soci~al me~di~a provi~de~s 
acce~ssi~ble~ tools that allow use~rs to start onli~ne~ busi~ne~sse~s, promote~ products, and re~ach 
broade~r marke~ts. I~t has the~ pote~nti~al to provi~de~ busi~ne~ss opportuni~ti~e~s as we~ll as support 
busi~ne~ss de~ve~lopme~nt and e~xpansi~on (Huang & Zhang, 2020). Soci~al me~di~a can also 
be~ de~fi~ne~d as onli~ne~ platforms that e~nable~ i~ndi~vi~duals to form communi~ti~e~s and share~ 
use~r-ge~ne~rate~d conte~nt (Ki~m e~t al., 2010). Stude~nts are~ consi~de~re~d one~ of the~ groups 
that most e~asi~ly adopt soci~al me~di~a be~cause~ of the~i~r hi~gh adaptabi~li~ty to i~nformati~on 
te~chnology (Pi~nho & Soare~s, 2011). Se~ve~ral studi~e~s have~ re~porte~d the~ role~ of soci~al 
me~di~a i~n e~ncouragi~ng e~ntre~pre~ne~uri~al i~nte~nti~ons among stude~nts. For i~nstance~, 
Chani~ago and Sayuti~ (2019) showe~d that the~ adopti~on of soci~al me~di~a te~chnology can 
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sti~mulate~ stude~nts’ e~ntre~pre~ne~uri~al i~nte~nti~ons. Si~mi~larly, I~ndraswati~ e~t al. (2021) found 
that soci~al me~di~a has a posi~ti~ve~ and si~gni~fi~cant i~nflue~nce~ on stude~nts’ e~ntre~pre~ne~uri~al 
i~nte~re~st, as i~t provi~de~s i~nspi~rati~on, opportuni~ti~e~s to re~se~ll products, and acce~ss to onli~ne~ 
busi~ne~ss ne~tworks. Howe~ve~r, othe~r studi~e~s have~ produce~d di~ffe~re~nt fi~ndi~ngs. Prase~ti~o 
(2020) re~porte~d that soci~al me~di~a usage~ di~d not si~gni~fi~cantly i~nflue~nce~ e~ntre~pre~ne~uri~al 
i~nte~re~st. The~se~ i~nconsi~ste~nt fi~ndi~ngs i~ndi~cate~ the~ ne~e~d for furthe~r i~nve~sti~gati~on 
re~gardi~ng the~ role~ of soci~al me~di~a i~n shapi~ng e~ntre~pre~ne~uri~al i~nte~nti~on. 
 
Most pre~vi~ous studi~e~s have~ focuse~d pri~mari~ly on the~ di~re~ct e~ffe~cts of factors such as 
e~ntre~pre~ne~uri~al mi~ndse~t, e~ntre~pre~ne~urshi~p e~ducati~on, se~lf-e~ffi~cacy, and atti~tude~s on 
e~ntre~pre~ne~uri~al i~nte~nti~on (Cao & Ngo, 2019). Howe~ve~r, li~mi~te~d re~se~arch has e~xami~ne~d 
the~ role~ of soci~al me~di~a as a me~di~ati~ng me~chani~sm that li~nks i~nte~rnal factors such as 
e~ntre~pre~ne~uri~al mi~ndse~t and e~xte~rnal factors such as e~ducati~onal support to 
e~ntre~pre~ne~uri~al i~nte~nti~on. Thi~s i~ndi~cate~s a re~se~arch gap i~n unde~rstandi~ng how soci~al 
me~di~a may i~ndi~re~ctly i~nflue~nce~ stude~nts’ e~ntre~pre~ne~uri~al i~nte~nti~ons. 
 
The~re~fore~, thi~s study ai~ms to e~xami~ne~ the~ i~nflue~nce~ of e~ntre~pre~ne~uri~al mi~ndse~t and 
e~ducati~onal support on e~ntre~pre~ne~uri~al i~nte~nti~on wi~th soci~al me~di~a acti~ng as a me~di~ati~ng 
vari~able~. The~ si~gni~fi~cance~ of thi~s re~se~arch li~e~s i~n provi~di~ng e~mpi~ri~cal e~vi~de~nce~ on how 
di~gi~tal platforms, parti~cularly soci~al me~di~a, contri~bute~ to stre~ngthe~ni~ng e~ntre~pre~ne~uri~al 
moti~vati~on among uni~ve~rsi~ty stude~nts. The~ nove~lty of thi~s study li~e~s i~n i~nte~grati~ng 
e~ntre~pre~ne~uri~al mi~ndse~t and e~ducati~onal support wi~thi~n a si~ngle~ re~se~arch frame~work 
whi~le~ si~multane~ously e~xami~ni~ng the~ me~di~ati~ng role~ of soci~al me~di~a. Furthe~rmore~, by 
focusi~ng on stude~nts i~n I~ndone~si~a and Thai~land, thi~s study contri~bute~s to the~ li~te~rature~ 
on e~ntre~pre~ne~uri~al i~nte~nti~on by provi~di~ng i~nsi~ghts i~nto the~ dynami~cs of e~ntre~pre~ne~urshi~p 
de~ve~lopme~nt wi~thi~n the~ Southe~ast Asi~an stude~nt conte~xt. 
 

LITERATURE REVIEW 
 
Theory of Planned Behavior  
Thi~s study i~s grounde~d i~n the~ The~ory of Planne~d Be~havi~or (TPB), whi~ch e~xplai~ns that an 
i~ndi~vi~dual's i~nte~nti~on to pe~rform a be~havi~or i~s i~nflue~nce~d by atti~tude~s, subje~cti~ve~ norms, 
and pe~rce~i~ve~d be~havi~oral control (Li~ñán & Fayolle~, 2015; Ajze~n, 1985; Ajze~n, 1991). 
TPB has be~e~n wi~de~ly use~d to e~xplai~n e~ntre~pre~ne~uri~al i~nte~nti~on be~cause~ 
e~ntre~pre~ne~urshi~p i~s consi~de~re~d a planne~d be~havi~or that re~qui~re~s cogni~ti~ve~ e~valuati~on 
be~fore~ acti~on i~s take~n. Pre~vi~ous studi~e~s sugge~st that e~ntre~pre~ne~uri~al i~nte~nti~on i~s shape~d 
by both i~nte~rnal and e~xte~rnal factors that i~nflue~nce~ i~ndi~vi~duals' pe~rce~pti~ons and 
moti~vati~ons toward e~ntre~pre~ne~uri~al acti~vi~ti~e~s (Rahm, 2019). 
 
Wi~thi~n thi~s the~ore~ti~cal frame~work, i~nte~rnal psychologi~cal factors such as e~ntre~pre~ne~uri~al 
mi~ndse~t play an i~mportant role~ i~n shapi~ng stude~nts’ atti~tude~s toward e~ntre~pre~ne~urshi~p. 
At the~ same~ ti~me~, e~nvi~ronme~ntal factors such as e~ducati~onal support i~nflue~nce~ 
subje~cti~ve~ norms and pe~rce~i~ve~d be~havi~oral control by provi~di~ng knowle~dge~, re~source~s, 
and e~ncourage~me~nt for e~ntre~pre~ne~uri~al acti~vi~ti~e~s. I~n the~ conte~xt of the~ di~gi~tal e~conomy, 
soci~al me~di~a can also se~rve~ as a faci~li~tati~ng platform that supports e~ntre~pre~ne~uri~al 
acti~vi~ti~e~s by provi~di~ng i~nformati~on, ne~tworks, and marke~t acce~ss. The~re~fore~, TPB 
provi~de~s a sui~table~ the~ore~ti~cal foundati~on for e~xami~ni~ng how e~ntre~pre~ne~uri~al mi~ndse~t, 
e~ducati~onal support, and soci~al me~di~a i~nflue~nce~ e~ntre~pre~ne~uri~al i~nte~nti~on. 
 
Hypotheses Development 
Entrepreneurial Intention 
E~ntre~pre~ne~uri~al i~nte~nti~on i~s consi~de~re~d a pe~rce~ptual targe~t along the~ path to be~comi~ng 
an e~ntre~pre~ne~ur (Wi~lson e~t al., 2007). A pe~rson's i~nte~nti~on to start a busi~ne~ss ste~ms 
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from the~i~r re~ali~zati~on of opportuni~ti~e~s, use~ of avai~lable~ re~source~s, and e~nvi~ronme~ntal 
support to cre~ate~ the~i~r own busi~ne~ss (Kucke~rtz & Wagne~r, 2010). 
 
Entrepreneurial Mindset and Entrepreneurial intention 
E~ntre~pre~ne~uri~al mi~ndse~t re~fe~rs to a cogni~ti~ve~ ori~e~ntati~on that e~nable~s i~ndi~vi~duals to 
re~cogni~ze~ opportuni~ti~e~s, take~ i~ni~ti~ati~ve~, and cre~ate~ i~nnovati~ve~ soluti~ons i~n unce~rtai~n 
e~nvi~ronme~nts. I~ndi~vi~duals wi~th a strong e~ntre~pre~ne~uri~al mi~ndse~t te~nd to de~monstrate~ 
proacti~ve~ be~havi~or, cre~ati~vi~ty, and a wi~lli~ngne~ss to take~ ri~sks i~n pursui~ng e~ntre~pre~ne~uri~al 
opportuni~ti~e~s. 
 
Pre~vi~ous studi~e~s have~ consi~ste~ntly hi~ghli~ghte~d the~ i~mportance~ of mi~ndse~t i~n shapi~ng 
e~ntre~pre~ne~uri~al i~nte~nti~on. Cao and Ngo (2019) found that i~ndi~vi~dual characte~ri~sti~cs and 
cogni~ti~ve~ factors si~gni~fi~cantly i~nflue~nce~ stude~nts’ e~ntre~pre~ne~uri~al de~ci~si~ons. Si~mi~larly, 
Martíne~z-Gre~gori~o e~t al. (2021) re~porte~d that psychologi~cal and be~havi~oral factors play 
a ce~ntral role~ i~n e~xplai~ni~ng e~ntre~pre~ne~uri~al i~nte~nti~ons among uni~ve~rsi~ty stude~nts. 
 
Pre~vi~ous re~se~arch hi~ghli~ghts that uni~ve~rsi~ty stude~nts face~ vari~ous challe~nge~s and 
barri~e~rs i~n de~ve~lopi~ng e~ntre~pre~ne~uri~al i~nte~nti~ons, i~ncludi~ng li~mi~te~d e~xpe~ri~e~nce~, lack of 
re~source~s, and e~nvi~ronme~ntal support. Howe~ve~r, di~gi~tal platforms such as soci~al me~di~a 
can he~lp re~duce~ the~se~ barri~e~rs by provi~di~ng acce~ss to i~nformati~on, ne~tworks, and 
busi~ne~ss opportuni~ti~e~s (Chi~e~n e~t al., 2025). 
 
The~se~ fi~ndi~ngs sugge~st that i~ndi~vi~duals who posse~ss a strong e~ntre~pre~ne~uri~al mi~ndse~t 
are~ more~ li~ke~ly to de~ve~lop posi~ti~ve~ atti~tude~s toward e~ntre~pre~ne~urshi~p and consi~de~r 
e~ntre~pre~ne~urshi~p as a vi~able~ care~e~r choi~ce~. Base~d on thi~s argume~nt, the~ followi~ng 
hypothe~si~s i~s propose~d: 
 
H1: E~ntre~pre~ne~uri~al mi~ndse~t has a posi~ti~ve~ e~ffe~ct on e~ntre~pre~ne~uri~al i~nte~nti~on. 
 
Educational Support and Entrepreneurial intention 
E~ducati~onal support re~fe~rs to the~ role~ of uni~ve~rsi~ti~e~s i~n provi~di~ng le~arni~ng e~nvi~ronme~nts, 
re~source~s, and e~xpe~ri~e~nce~s that e~ncourage~ e~ntre~pre~ne~uri~al acti~vi~ti~e~s. 
E~ntre~pre~ne~urshi~p e~ducati~on programs have~ grown rapi~dly worldwi~de~ and are~ 
consi~de~re~d an i~mportant strate~gy for foste~ri~ng e~ntre~pre~ne~uri~al i~nte~nti~on among stude~nts 
(Li~u e~t al., 2023). 
 
Pre~vi~ous re~se~arch i~ndi~cate~s that e~ducati~onal e~nvi~ronme~nts can si~gni~fi~cantly i~nflue~nce~ 
stude~nts’ e~ntre~pre~ne~uri~al moti~vati~on. Jai~lani~ e~t al. (2017) e~mphasi~ze~d that 
e~ntre~pre~ne~urshi~p e~ducati~on plays an i~mportant role~ i~n transformi~ng stude~nts’ 
pe~rspe~cti~ve~s from job se~e~ke~rs i~nto job cre~ators. Furthe~rmore~, Li~u e~t al. (2023) found that 
program re~source~s such as te~ache~r–stude~nt re~lati~onshi~ps and collaborati~ve~ le~arni~ng 
e~nvi~ronme~nts can e~nhance~ stude~nt e~ngage~me~nt and ulti~mate~ly stre~ngthe~n 
e~ntre~pre~ne~uri~al i~nte~nti~on. 
 
Howe~ve~r, e~mpi~ri~cal e~vi~de~nce~ re~gardi~ng the~ e~ffe~cti~ve~ne~ss of e~ntre~pre~ne~urshi~p 
e~ducati~on re~mai~ns mi~xe~d. Some~ studi~e~s have~ re~porte~d strong posi~ti~ve~ e~ffe~cts, whi~le~ 
othe~rs sugge~st that e~ducati~onal support alone~ may not be~ suffi~ci~e~nt to sti~mulate~ 
e~ntre~pre~ne~uri~al be~havi~or (Bae~ e~t al., 2014; Marti~n e~t al., 2013). Thi~s i~ndi~cate~s the~ 
possi~bi~li~ty that othe~r supporti~ng factors may i~nflue~nce~ how e~ducati~onal support 
translate~s i~nto e~ntre~pre~ne~uri~al i~nte~nti~on. 
 
Base~d on thi~s re~asoni~ng, the~ followi~ng hypothe~si~s i~s propose~d: 
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H2: E~ducati~onal support has a posi~ti~ve~ e~ffe~ct on e~ntre~pre~ne~uri~al i~nte~nti~on. 
 
Social Media and Entrepreneurial intention 
The~ de~ve~lopme~nt of di~gi~tal te~chnology has si~gni~fi~cantly transforme~d the~ e~ntre~pre~ne~uri~al 
landscape~. Soci~al me~di~a platforms provi~de~ ne~w opportuni~ti~e~s for i~ndi~vi~duals to cre~ate~ 
busi~ne~sse~s, promote~ products, and acce~ss wi~de~r marke~ts. 
 
Soci~al me~di~a can be~ de~fi~ne~d as di~gi~tal platforms that e~nable~ i~ndi~vi~duals to cre~ate~ 
communi~ti~e~s and share~ use~r-ge~ne~rate~d conte~nt (Ki~m e~t al., 2010). Due~ to the~i~r hi~gh 
adaptabi~li~ty to di~gi~tal te~chnologi~e~s, stude~nts are~ among the~ most acti~ve~ use~rs of soci~al 
me~di~a platforms (Pi~nho & Soare~s, 2011). 
 
Se~ve~ral studi~e~s have~ hi~ghli~ghte~d the~ role~ of soci~al me~di~a i~n e~ncouragi~ng e~ntre~pre~ne~uri~al 
acti~vi~ti~e~s. Huang and Zhang (2020) argue~ that soci~al me~di~a can provi~de~ re~source~s, 
ne~tworks, and busi~ne~ss opportuni~ti~e~s that faci~li~tate~ e~ntre~pre~ne~uri~al growth. E~mpi~ri~cal 
fi~ndi~ngs from Chani~ago and Sayuti~ (2019) and I~ndraswati~ e~t al. (2021) also i~ndi~cate~ that 
soci~al me~di~a usage~ posi~ti~ve~ly i~nflue~nce~s stude~nts’ e~ntre~pre~ne~uri~al i~nte~re~st by provi~di~ng 
acce~ss to busi~ne~ss i~nspi~rati~on, marke~ti~ng opportuni~ti~e~s, and e~ntre~pre~ne~uri~al ne~tworks. 
 
Howe~ve~r, othe~r studi~e~s have~ re~porte~d i~nconsi~ste~nt fi~ndi~ngs. Prase~ti~o (2020) found that 
soci~al me~di~a usage~ di~d not si~gni~fi~cantly i~nflue~nce~ e~ntre~pre~ne~uri~al i~nte~re~st. The~se~ mi~xe~d 
re~sults sugge~st that the~ role~ of soci~al me~di~a may not only be~ di~re~ct but may also ope~rate~ 
through othe~r factors such as mi~ndse~t and e~ducati~onal e~xpe~ri~e~nce~s. 
 
The~re~fore~, the~ followi~ng hypothe~si~s i~s propose~d: 
 
H3: Soci~al me~di~a has a posi~ti~ve~ e~ffe~ct on e~ntre~pre~ne~uri~al i~nte~nti~on. 
 
The moderating Role of Social Media  
 
Although pre~vi~ous studi~e~s have~ e~xami~ne~d the~ i~nflue~nce~ of e~ntre~pre~ne~uri~al mi~ndse~t and 
e~ducati~onal support on e~ntre~pre~ne~uri~al i~nte~nti~on, li~mi~te~d re~se~arch has e~xplore~d the~ 
me~di~ati~ng role~ of soci~al me~di~a i~n thi~s re~lati~onshi~p. 
 
I~n the~ di~gi~tal e~ra, soci~al me~di~a may act as a bri~dge~ be~twe~e~n stude~nts’ e~ntre~pre~ne~uri~al 
mi~ndse~t and the~i~r e~ntre~pre~ne~uri~al acti~vi~ti~e~s by provi~di~ng acce~ss to busi~ne~ss i~nformati~on, 
role~ mode~ls, and marke~ti~ng channe~ls. Si~mi~larly, e~ducati~onal support may e~ncourage~ 
stude~nts to uti~li~ze~ di~gi~tal platforms such as soci~al me~di~a to e~xplore~ e~ntre~pre~ne~uri~al 
opportuni~ti~e~s and de~ve~lop busi~ne~ss i~de~as. 
 
Soci~al me~di~a has be~come~ an e~sse~nti~al platform for busi~ne~ss de~ve~lopme~nt, marke~ti~ng, 
and custome~r e~ngage~me~nt. Pre~vi~ous studi~e~s have~ shown that soci~al me~di~a e~nable~s 
busi~ne~sse~s to i~ncre~ase~ brand aware~ne~ss and i~nflue~nce~ consume~r be~havi~or through 
i~nte~racti~ve~ and cost-e~ffe~cti~ve~ communi~cati~on channe~ls. I~n the~ conte~xt of di~gi~tal 
e~ntre~pre~ne~urshi~p, soci~al me~di~a plays a cruci~al role~ i~n shapi~ng busi~ne~ss strate~gi~e~s and 
e~nhanci~ng marke~t re~ach (Lok e~t al., 2024; Tan e~t al., 2025) 
 
Thus, soci~al me~di~a may functi~on as a me~chani~sm that stre~ngthe~ns the~ re~lati~onshi~p 
be~twe~e~n i~nte~rnal cogni~ti~ve~ factors and e~xte~rnal e~ducati~onal e~nvi~ronme~nts i~n shapi~ng 
e~ntre~pre~ne~uri~al i~nte~nti~on. 
 
Base~d on thi~s argume~nt, the~ followi~ng hypothe~se~s are~ propose~d: 
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H4: Soci~al me~di~a mode~rate~s the~ re~lati~onshi~p be~twe~e~n e~ntre~pre~ne~uri~al mi~ndse~t and 
e~ntre~pre~ne~uri~al i~nte~nti~on. 
H5: Soci~al me~di~a mode~rate~s the~ re~lati~onshi~p be~twe~e~n e~ducati~onal support and 
e~ntre~pre~ne~uri~al i~nte~nti~on. 
 
Conceptual Framework 
The~ study frame~work mode~l i~s de~pi~cte~d i~n Fi~gure~ 1. 
  
Figure 1. Re~se~arch Conce~pt Frame~work 

 
RESEARCH METHOD 

 
Research Design and Sample 
Thi~s study e~mploye~d a quanti~tati~ve~ re~se~arch approach to e~xami~ne~ the~ re~lati~onshi~ps 
be~twe~e~n e~ntre~pre~ne~uri~al mi~ndse~t, e~ducati~onal support, soci~al me~di~a, and 
e~ntre~pre~ne~uri~al i~nte~nti~on among uni~ve~rsi~ty stude~nts. The~ populati~on of thi~s study 
consi~ste~d of uni~ve~rsi~ty stude~nts i~n I~ndone~si~a and Thai~land. 
 
The~ sampli~ng te~chni~que~ use~d i~n thi~s study was si~mple~ random sampli~ng, whe~re~ e~ach 
me~mbe~r of the~ populati~on had an e~qual opportuni~ty to be~ se~le~cte~d as a re~sponde~nt. Thi~s 
me~thod was consi~de~re~d appropri~ate~ be~cause~ the~ study di~d not apply spe~ci~fi~c se~le~cti~on 
cri~te~ri~a be~yond the~ re~sponde~nts’ status as uni~ve~rsi~ty stude~nts. By usi~ng si~mple~ random 
sampli~ng, the~ study ai~me~d to obtai~n a re~pre~se~ntati~ve~ sample~ of stude~nts from the~ targe~t 
populati~on. 
 
Data we~re~ colle~cte~d through a que~sti~onnai~re~ di~stri~bute~d to stude~nts from se~ve~ral 
uni~ve~rsi~ti~e~s. A total of 251 vali~d re~sponse~s we~re~ obtai~ne~d and use~d for furthe~r analysi~s. 
 
Measurement of Variables 
All vari~able~s i~n thi~s study we~re~ me~asure~d usi~ng a fi~ve~-poi~nt Li~ke~rt scale~ rangi~ng from 1 
(strongly di~sagre~e~) to 5 (strongly agre~e~). E~ntre~pre~ne~uri~al i~nte~nti~on re~fe~rs to stude~nts’ 
wi~lli~ngne~ss and commi~tme~nt to start a busi~ne~ss i~n the~ future~. E~ntre~pre~ne~uri~al mi~ndse~t 
re~fle~cts an i~ndi~vi~dual’s cogni~ti~ve~ ori~e~ntati~on toward re~cogni~zi~ng opportuni~ti~e~s, cre~ati~vi~ty, 
and proacti~ve~ be~havi~or i~n e~ntre~pre~ne~uri~al acti~vi~ti~e~s. E~ducati~onal support re~fe~rs to the~ 
role~ of uni~ve~rsi~ti~e~s i~n provi~di~ng le~arni~ng e~nvi~ronme~nts, knowle~dge~, and re~source~s that 
e~ncourage~ e~ntre~pre~ne~uri~al acti~vi~ti~e~s among stude~nts. Me~anwhi~le~, soci~al me~di~a usage~ 
re~fe~rs to stude~nts’ use~ of soci~al me~di~a platforms to obtai~n busi~ne~ss i~nformati~on, bui~ld 
ne~tworks, promote~ products, and gai~n e~ntre~pre~ne~uri~al i~nspi~rati~on. 

Entrepreneurial 
Mindset 

Perceived 
Education 

Entrepreneurial 
Intention 

Social Media 
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The~ me~asure~me~nt i~ndi~cators we~re~ adapte~d from pre~vi~ous studi~e~s re~late~d to 
e~ntre~pre~ne~uri~al i~nte~nti~on, e~ntre~pre~ne~urshi~p e~ducati~on, and soci~al me~di~a adopti~on (Cao 
& Ngo, 2019; Li~u e~t al., 2023; Ki~m e~t al., 2010). 
 
Validity and Reliability Testing 
Be~fore~ conducti~ng the~ mai~n stati~sti~cal analysi~s, vali~di~ty and re~li~abi~li~ty te~sts we~re~ 
pe~rforme~d to e~nsure~ the~ quali~ty of the~ re~se~arch i~nstrume~nt. The~ vali~di~ty te~st was 
conducte~d usi~ng Pe~arson product–mome~nt corre~lati~on to de~te~rmi~ne~ the~ corre~lati~on 
be~twe~e~n e~ach i~te~m and the~ total score~ of the~ construct. 
 
An i~te~m was consi~de~re~d vali~d i~f the~ corre~lati~on coe~ffi~ci~e~nt e~xce~e~de~d the~ re~qui~re~d 
thre~shold value~. Me~anwhi~le~, the~ re~li~abi~li~ty te~st was conducte~d usi~ng Cronbach’s alpha 
to asse~ss the~ i~nte~rnal consi~ste~ncy of the~ me~asure~me~nt i~te~ms. A Cronbach’s alpha value~ 
gre~ate~r than 0.70 i~ndi~cate~s that the~ me~asure~me~nt i~nstrume~nt i~s re~li~able~. 
 
The~ re~sults of the~ vali~di~ty and re~li~abi~li~ty te~sts i~ndi~cate~d that all me~asure~me~nt i~te~ms me~t 
the~ re~qui~re~d cri~te~ri~a, confi~rmi~ng that the~ re~se~arch i~nstrume~nt was appropri~ate~ for furthe~r 
analysi~s. 
 
Data Analysis Technique 
Thi~s study e~mploys multi~ple~ re~gre~ssi~on analysi~s and mode~rati~on re~gre~ssi~on analysi~s 
(MRA) usi~ng SPSS. The~ mode~rati~ng e~ffe~ct of soci~al me~di~a i~s te~ste~d by cre~ati~ng 
i~nte~racti~on te~rms be~twe~e~n i~nde~pe~nde~nt vari~able~s and the~ mode~rati~ng vari~able~, name~ly 
e~ntre~pre~ne~uri~al mi~ndse~t × soci~al me~di~a and e~ducati~onal support × soci~al me~di~a. 
 
Multi~ple~ re~gre~ssi~on analysi~s was use~d to e~xami~ne~ the~ di~re~ct e~ffe~cts of e~ntre~pre~ne~uri~al 
mi~ndse~t and e~ducati~onal support on e~ntre~pre~ne~uri~al i~nte~nti~on. I~n addi~ti~on, re~gre~ssi~on 
analysi~s was also conducte~d to analyze~ the~ i~nflue~nce~ of e~ntre~pre~ne~uri~al mi~ndse~t and 
e~ducati~onal support on soci~al me~di~a usage~. 
 
To e~xami~ne~ the~ me~di~ati~ng role~ of soci~al me~di~a, mode~rati~on re~gre~ssi~on analysi~s was 
pe~rforme~d to de~te~rmi~ne~ whe~the~r soci~al me~di~a acts as an i~nte~rme~di~ary vari~able~ i~n the~ 
re~lati~onshi~p be~twe~e~n e~ntre~pre~ne~uri~al mi~ndse~t, e~ducati~onal support, and e~ntre~pre~ne~uri~al 
i~nte~nti~on. Thi~s analysi~s allows the~ i~de~nti~fi~cati~on of both di~re~ct and i~ndi~re~ct re~lati~onshi~ps 
among the~ vari~able~s i~n the~ re~se~arch mode~l. 
 

RESULTS 
 
Respondent Demographics 
Thi~s study use~s pri~mary data, name~ly re~sponde~nts' answe~rs to que~sti~ons aske~d i~n the~ 
re~se~arch que~sti~onnai~re~. Re~sponde~nts i~n thi~s study we~re~ stude~nts from the~ Faculty of 
E~conomi~cs i~n I~ndone~si~a and Thai~land. The~ total numbe~r of que~sti~onnai~re~s se~nt was 
around 500, wi~th a targe~t re~sponse~ of 320 re~sponde~nts, but only 251 re~sponse~s we~re~ 
re~turne~d, wi~th a re~turn rate~ of 78.4%, consi~sti~ng of 185 wome~n and 66 me~n. 
 
Table 1. Robustne~ss Te~st: Alte~rnati~ve~ Mode~l Spe~ci~fi~cati~ons 

Vari~ant Mode~l 
R-

Square~d 

Path: 
Mi~ndse~t → 
I~nte~nti~ons 

Path: 
E~ducati~on 

→ 
I~nte~nti~ons 

Path: Soci~al 
Me~di~a → 
I~nte~nti~ons 

Mode~l 
Si~gni~fi~cance~ 

Mai~n Mode~l 
(Mode~rati~on) 

0.780 0.507*** 0.214*** 0.548*** 
Si~g (p < 
0.001) 
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Wi~thout 
Mode~rati~on 

0.709 0.582*** 0.296*** - 
Si~g (p < 
0.001) 

Wi~th Age~ & 
Ge~nde~r 
Control 

0.783 0.494*** 0.210*** 0.541*** 
Si~g (p < 
0.001) 

Note~: ***p < 0.001 
 

To e~nsure~ the~ consi~ste~ncy and re~li~abi~li~ty of the~ propose~d mode~l, a robustne~ss te~st was 
conducte~d by compari~ng alte~rnati~ve~ mode~l spe~ci~fi~cati~ons i~n Table~ 1. The~ mai~n mode~l, 
whi~ch i~nclude~s me~di~a soci~al as a me~di~ati~ng vari~able~, yi~e~lde~d the~ hi~ghe~st e~xplanatory 
powe~r (R² = 0.780), compare~d to the~ base~li~ne~ mode~l wi~thout mode~rati~on (R² = 0.709) 
and the~ mode~l controlle~d for de~mographi~c factors (R² = 0.783). The~se~ re~sults confi~rm 
that i~ncludi~ng me~di~a soci~al i~n the~ mode~l not only i~mprove~s i~ts pre~di~cti~ve~ stre~ngth but 
also ali~gns wi~th the~ the~ore~ti~cal e~xpe~ctati~on that di~gi~tal platforms play a cruci~al role~ i~n 
shapi~ng e~ntre~pre~ne~uri~al i~nte~nti~ons among young pe~ople~. 
 
Table 2. Sub-Sample~ Te~st: Base~d on Ge~nde~r 

I~nflue~nce~ Path 
Coe~ffi~ci~e~nt 

(Man) 
Coe~ffi~ci~e~nt 
(Woman) 

Si~gni~fi~cance~ 
Di~ffe~re~nce~ 

Mi~ndse~t → I~nte~nti~ons 0.486*** 0.521*** I~nsi~gni~fi~cant 

E~ducati~on → I~nte~nti~ons 0.202** 0.223** I~nsi~gni~fi~cant 

Soci~al Me~di~a → I~nte~nti~ons 0.518*** 0.561*** I~nsi~gni~fi~cant 

 
I~n addi~ti~on, a sub-sample~ analysi~s was conducte~d base~d on ge~nde~r to e~xami~ne~ whe~the~r 
the~ re~lati~onshi~ps di~ffe~r be~twe~e~n male~ and fe~male~ re~sponde~nts. The~ fi~ndi~ngs i~n Table~ 2 
show that all di~re~ct paths (Mi~ndse~t to I~nte~nti~ons, E~ducati~on to I~nte~nti~ons, and Soci~al 
Me~di~a to I~nte~nti~ons) re~mai~n stati~sti~cally si~gni~fi~cant i~n both groups. Although sli~ght 
di~ffe~re~nce~s we~re~ obse~rve~d i~n coe~ffi~ci~e~nt stre~ngth, no stati~sti~cally si~gni~fi~cant di~ffe~re~nce~ 
was found be~twe~e~n male~ and fe~male~ groups, i~ndi~cati~ng that the~ mode~l i~s robust and 
ge~ne~rali~zable~ across ge~nde~r. 
 
The~se~ fi~ndi~ngs stre~ngthe~n the~ vali~di~ty of the~ mode~l and support the~ clai~m that soci~al 
me~di~a acts as a stable~ and e~ffcti~ve~ me~di~ator, re~gardle~ss of i~ndi~vi~dual characte~ri~sti~cs 
such as ge~nde~r, the~re~by re~i~nforci~ng the~ mode~l’s appli~cabi~li~ty across di~ve~rse~ populati~ons 
i~n di~gi~tal conte~xts. 
 
Multiple Regression Analysis  
Table 3. Multi~ple~ Re~gre~ssi~on Analysi~s Re~sults 

Mode~l 
Unstandardi~ze~d Coe~ffi~ci~e~nts 

B Std. E~rror 

1 (Constant) 2.118 0.459 

E~ntre~pre~ne~uri~al Mi~ndse~t 0.163 0.061 

Pe~rce~i~ve~d E~ducati~on 0.179 0.051 

Soci~al Me~di~a 0.400 0.048 

 
Base~d on the~ re~sults of the~ multi~ple~ re~gre~ssi~on analysi~s i~n Table~ 3, the~ re~gre~ssi~on 
e~quati~on for thi~s mode~l can be~ wri~tte~n as follows: 
 

𝑌2 =  2.118 +  0.163 𝑋1 +  0.179 𝑋2 +  0.400 𝑌1 
 
Whe~re~: 
Y2: De~pe~nde~nt Vari~able~ (E~ntre~pre~ne~uri~al I~nte~nti~on) 
X1: I~nde~pe~nde~nt Vari~able~ (E~ntre~pre~ne~uri~al Mi~ndse~t) 
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X2: I~nde~pe~nde~nt Vari~able~ (Pe~rce~i~ve~d E~ducati~on) 
Y1: I~nde~pe~nde~nt Vari~able~ (Soci~al Me~di~a) 
 
Base~d on the~ re~sults i~n Table~ 3, the~ i~nte~rpre~tati~on of the~ coe~ffi~ci~e~nts i~s as follows: a 
constant value~ of 2.118 i~ndi~cate~s that i~f e~ntre~pre~ne~uri~al mi~ndse~t, pe~rce~i~ve~d e~ducati~on, 
and soci~al me~di~a are~ assume~d to be~ constant or e~qual to ze~ro, the~ base~li~ne~ value~ of 
e~ntre~pre~ne~uri~al i~nte~nti~on i~s 2.118. The~ coe~ffi~ci~e~nt for e~ntre~pre~ne~uri~al mi~ndse~t i~s 0.163, 
me~ani~ng that for e~ve~ry one~-uni~t i~ncre~ase~ i~n e~ntre~pre~ne~uri~al mi~ndse~t, e~ntre~pre~ne~uri~al 
i~nte~nti~on i~ncre~ase~s by 0.163 uni~ts, assumi~ng othe~r vari~able~s re~mai~n constant. The~ 
coe~ffi~ci~e~nt for pe~rce~i~ve~d e~ducati~on i~s 0.179, i~ndi~cati~ng that a one~-uni~t i~ncre~ase~ i~n 
pe~rce~i~ve~d e~ducati~on le~ads to a 0.179-uni~t i~ncre~ase~ i~n e~ntre~pre~ne~uri~al i~nte~nti~on, holdi~ng 
othe~r factors constant. Me~anwhi~le~, the~ coe~ffi~ci~e~nt for soci~al me~di~a i~s 0.400, showi~ng that 
e~ach one~-uni~t i~ncre~ase~ i~n soci~al me~di~a re~sults i~n a 0.400-uni~t ri~se~ i~n e~ntre~pre~ne~uri~al 
i~nte~nti~on, assumi~ng all othe~r vari~able~s re~mai~n unchange~d. 
 
Moderation Regression Analysis 
Table 4. Re~sults of Mode~rati~on Re~gre~ssi~on Analysi~s 

Mode~l 

Unstandardi~ze~d 
Coe~ffi~ci~e~nts 

Standardi~ze~d 
Coe~ffi~ci~e~nts 

t Si~g. 

B 
Std. 
E~rror 

Be~ta 

1 (Constant) 7.049 0.303  23.295 0.000 

E~ntre~pre~ne~uri~al Mi~ndse~t x 
Soci~al Me~di~a 

0.015 0.003 0.444 5.030 0.000 

Pe~rce~i~ve~d E~ducati~on x Soci~al 
Me~di~a 

0.013 0.003 0.377 4.269 0.000 

 
Base~d on Table~ 4, the~ re~sults of the~ mode~rati~on re~gre~ssi~on output obtai~ne~d coe~ffi~ci~e~nt 
re~sults showi~ng that the~ si~gni~fi~cant value~ for the~ i~nte~racti~on of e~ntre~pre~ne~uri~al mi~ndse~t 
wi~th soci~al me~di~a on e~ntre~pre~ne~uri~al i~nte~nti~on i~s 0.000 <0.05, and for the~ i~nte~racti~on of 
pe~rce~i~ve~d e~ducati~on wi~th soci~al me~di~a on e~ntre~pre~ne~uri~al i~nte~nti~on i~s 0.000 <0.05. Thi~s 
me~ans that soci~al me~di~a mode~rate~s the~ i~nflue~nce~ of the~ e~ntre~pre~ne~uri~al mi~ndse~t on 
e~ntre~pre~ne~uri~al i~nte~nti~on, and soci~al me~di~a mode~rate~s the~ i~nflue~nce~ of pe~rce~i~ve~d 
e~ducati~on on e~ntre~pre~ne~uri~al i~nte~nti~on. 
 
Model Feasibility Test (F Test) 
Table 5. Mode~l Fe~asi~bi~li~ty Te~st (F Te~st) Re~sults 

ANOVAa 

Mode~l 
Sum of 

Square~s 
df 

Me~an 
Square~ 

F Si~g. 

1 Re~gre~ssi~on 1043.244 3 347.748 197.912 0.000b 

 Re~si~dual 433.999 247 1.757   

 Total 1477.243 250    

a. De~pe~nde~nt Vari~able~: E~ntre~pre~ne~uri~al I~nte~nti~on 

b. Pre~di~ctors: (Constant), Soci~al Me~di~a, Pe~rce~i~ve~d E~ducati~on, E~ntre~pre~ne~uri~al 
Mi~ndse~t 

 
The~ re~sults of the~ mode~l fe~asi~bi~li~ty te~st (F Te~st) i~n Table~ 5 show that the~ ove~rall 
re~gre~ssi~on mode~l i~s si~gni~fi~cant i~n pre~di~cti~ng e~ntre~pre~ne~uri~al i~nte~nti~on. The~ calculate~d F 
value~ i~s 197.912 wi~th si~g. = 0.000 (p-value~ < 0.05) i~ndi~cate~s that the~ re~gre~ssi~on mode~l 
use~d can e~xplai~n the~ vari~abi~li~ty i~n the~ data we~ll, and at le~ast one~ of the~ i~nde~pe~nde~nt 
vari~able~s (soci~al me~di~a, pe~rce~i~ve~d e~ducati~on, e~ntre~pre~ne~uri~al mi~ndse~t) has a si~gni~fi~cant 
i~nflue~nce~ on e~ntre~pre~ne~uri~al i~nte~nti~on. 
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T-Test 
Table 6. T-Te~st Re~sults H1 and H2 

Coe~ffi~ci~e~ntsa 

Mode~l 

Unstandardi~ze~d 
Coe~ffi~ci~e~nts 

Standardi~ze~d 
Coe~ffi~ci~e~nts 

T Si~g. 
B 

Std. 
E~rror 

Be~ta 

1 (Constant) 2.118 0.459  4.610 0.000 

E~ntre~pre~ne~uri~al Mi~ndse~t 0.163 0.061 0.167 2.660 0.008 

Pe~rce~i~ve~d E~ducati~on 0.179 0.051 0.194 3.528 0.000 

a. De~pe~nde~nt Vari~able~: E~ntre~pre~ne~uri~al I~nte~nti~on 

 
Base~d on Table~ 6, the~ fi~rst hypothe~si~s (H1) propose~s that the~ e~ntre~pre~ne~uri~al mi~ndse~t 
i~nflue~nce~s e~ntre~pre~ne~uri~al i~nte~nti~on. The~ re~sults of the~ t-te~st show a si~gni~fi~cance~ value~ 
of 0.008, whi~ch i~s le~ss than the~ thre~shold of 0.05, i~ndi~cati~ng that H1 i~s acce~pte~d. 
Si~mi~larly, the~ se~cond hypothe~si~s (H2) state~s that pe~rce~i~ve~d e~ducati~on i~nflue~nce~s 
e~ntre~pre~ne~uri~al i~nte~nti~on. The~ t-te~st re~sults show a si~gni~fi~cance~ value~ of 0.000, also 
be~low 0.05, le~adi~ng to the~ acce~ptance~ of H2. The~se~ fi~ndi~ngs sugge~st that both 
e~ntre~pre~ne~uri~al mi~ndse~t and pe~rce~i~ve~d e~ducati~on have~ a si~gni~fi~cant posi~ti~ve~ e~ffe~ct on 
e~ntre~pre~ne~uri~al i~nte~nti~on. 
 
Table 7. T-Te~st Re~sults H3 and H4 

Coe~ffi~ci~e~ntsa 

Mode~l 

Unstandardi~ze~d 
Coe~ffi~ci~e~nts 

Standardi~ze~d 
Coe~ffi~ci~e~nts 

T Si~g. 

B 
Std. 
E~rror 

Be~ta 

1 (Constant) 2.553 0.586  4.359 0.000 

E~ntre~pre~ne~uri~al Mi~ndse~t 0.757 0.065 0.577 11.582 0.000 

Pe~rce~i~ve~d E~ducati~on 0.405 0.062 0.326 6.553 0.000 

a. De~pe~nde~nt Vari~able~: Soci~al Me~di~a 

 
Base~d on Table~ 7, the~ thi~rd hypothe~si~s (H3) sugge~sts that the~ e~ntre~pre~ne~uri~al mi~ndse~t 
i~nflue~nce~s soci~al me~di~a. The~ t-te~st re~sults i~ndi~cate~ a si~gni~fi~cance~ value~ of 0.000, whi~ch 
i~s le~ss than 0.05, le~adi~ng to the~ acce~ptance~ of H3. Li~ke~wi~se~, the~ fourth hypothe~si~s (H4) 
posi~ts that pe~rce~i~ve~d e~ducati~on i~nflue~nce~s soci~al me~di~a. The~ si~gni~fi~cance~ value~ 
obtai~ne~d i~s also 0.000, whi~ch i~s be~low the~ 0.05 thre~shold, i~ndi~cati~ng that H4 i~s acce~pte~d. 
The~se~ re~sults confi~rm that both e~ntre~pre~ne~uri~al mi~ndse~t and pe~rce~i~ve~d e~ducati~on have~ 
a si~gni~fi~cant e~ffe~ct on soci~al me~di~a usage~. 
 
Table 8. T-Te~st Re~sults H5 and H6 

Coe~ffi~ci~e~ntsa 

Mode~l 

Unstandardi~ze~d 
Coe~ffi~ci~e~nts 

Standardi~ze~d 
Coe~ffi~ci~e~nts 

T Si~g. 

B 
Std. 
E~rror 

Be~ta 

1 (Constant) 7.049 0.303  23.295 0.000 

E~ntre~pre~ne~uri~al 
Mi~ndse~t x Soci~al Me~di~a 

0.015 0.003 0.444 5.030 0.000 

Pe~rce~i~ve~d E~ducati~on x 
Soci~al Me~di~a 

0.013 0.003 0.377 4.269 0.000 

a. De~pe~nde~nt Vari~able~: E~ntre~pre~ne~uri~al I~nte~nti~on 
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Accordi~ng to Table~ 8, the~ fi~fth hypothe~si~s (H5) state~s that soci~al me~di~a plays a role~ i~n 
mode~rati~ng the~ i~nflue~nce~ of e~ntre~pre~ne~uri~al mi~ndse~t on e~ntre~pre~ne~uri~al i~nte~nti~on. The~ 
t-te~st re~sults show a si~gni~fi~cance~ value~ of 0.000, whi~ch i~s be~low the~ 0.05 thre~shold, 
i~ndi~cati~ng that H5 i~s acce~pte~d. Si~mi~larly, the~ si~xth hypothe~si~s (H6) posi~ts that soci~al 
me~di~a mode~rate~s the~ i~nflue~nce~ of pe~rce~i~ve~d e~ducati~on on e~ntre~pre~ne~uri~al i~nte~nti~on. 
Wi~th a si~gni~fi~cance~ value~ of 0.000, whi~ch i~s also le~ss than 0.05, H6 i~s li~ke~wi~se~ acce~pte~d. 
The~se~ fi~ndi~ngs sugge~st that soci~al me~di~a si~gni~fi~cantly mode~rate~s the~ re~lati~onshi~p 
be~twe~e~n both e~ntre~pre~ne~uri~al mi~ndse~t and pe~rce~i~ve~d e~ducati~on on e~ntre~pre~ne~uri~al 
i~nte~nti~on. 
 
Figure 2. Hypothe~si~s Re~sults 
 

 
Coefficient of Determination Test (R2) 
Table 9. Re~sults of the~ Coe~ffi~ci~e~nt of De~te~rmi~nati~on Te~st (R2) 

Mode~l Summaryb 

Mode~l R R Square~ 
Adjuste~d R 

Square~ 
Std. E~rror of the~ 

E~sti~mate~ 
Durbi~n-
Watson 

1 0.840a 0.706 0.703 1.326 1.850 

a. Pre~di~ctors: (Constant), Soci~al Me~di~a, Pe~rce~i~ve~d E~ducati~on, E~ntre~pre~ne~uri~al 
Mi~ndse~t 

b. De~pe~nde~nt Vari~able~: E~ntre~pre~ne~uri~al I~nte~nti~on 

 
Base~d on the~ re~sults of the~ de~te~rmi~nati~on coe~ffi~ci~e~nt (R²) te~st i~n Table~ 9, thi~s re~gre~ssi~on 
mode~l has an adjuste~d R Square~ (R²) of 0.703, whi~ch i~ndi~cate~s that around 70.3% of the~ 
vari~ati~on i~n e~ntre~pre~ne~uri~al i~nte~nti~on can be~ e~xplai~ne~d by thre~e~ i~nde~pe~nde~nt vari~able~s, 
name~ly soci~al me~di~a, pe~rce~i~ve~d e~ducati~on, and e~ntre~pre~ne~uri~al mi~ndse~t. At the~ same~ 
ti~me~, the~ re~mai~ni~ng 29.7% i~ndi~cate~s vari~ati~ons i~n e~ntre~pre~ne~uri~al i~nte~nti~on that cannot 
be~ e~xplai~ne~d by thi~s mode~l. Thi~s can be~ cause~d by vari~ous factors, such as the~ i~nflue~nce~ 
of othe~r vari~able~s not i~nclude~d i~n the~ mode~l (for e~xample~, psychologi~cal factors, 
de~mographi~cs, or othe~r e~xte~rnal factors), or the~ pre~se~nce~ of random or unme~asure~d 
factors i~n the~ data that affe~ct e~ntre~pre~ne~uri~al i~nte~nti~on. 
 

DISCUSSION 
 
The Effect of Entrepreneurial Mindset on Entrepreneurial Intention (H1) 
The~ re~sults of thi~s study i~ndi~cate~ that e~ntre~pre~ne~uri~al mi~ndse~t has a posi~ti~ve~ and 

Entrepreneurial 
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Perceived 
Education 

Entrepreneurial 
Intention 

Social Media 

H1: 0.008 

H2: 0.000 

H3: 0.000 

H4: 0.000 

H5: 0.000 

H6: 0.000 

Uji~ be~da: 0.000 
I~ND: 113.56 
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Uji~ be~da: 0.020 
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Uji~ be~da: 0.278 
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si~gni~fi~cant e~ffe~ct on e~ntre~pre~ne~uri~al i~nte~nti~on, supporti~ng H1. Thi~s fi~ndi~ng sugge~sts that 
stude~nts who posse~ss a strong e~ntre~pre~ne~uri~al mi~ndse~t te~nd to de~monstrate~ a gre~ate~r 
wi~lli~ngne~ss to e~ngage~ i~n e~ntre~pre~ne~uri~al acti~vi~ti~e~s. I~ndi~vi~duals wi~th an e~ntre~pre~ne~uri~al 
mi~ndse~t are~ ge~ne~rally characte~ri~ze~d by proacti~ve~ thi~nki~ng, opportuni~ty re~cogni~ti~on, and 
a wi~lli~ngne~ss to take~ ri~sks, whi~ch are~ i~mportant e~le~me~nts i~n the~ proce~ss of de~ve~lopi~ng 
e~ntre~pre~ne~uri~al i~nte~nti~ons. 
 
Thi~s re~sult i~s consi~ste~nt wi~th pre~vi~ous studi~e~s that hi~ghli~ght the~ role~ of cogni~ti~ve~ and 
psychologi~cal factors i~n shapi~ng e~ntre~pre~ne~uri~al i~nte~nti~on (Cao & Ngo, 2019; Martíne~z-
Gre~gori~o e~t al., 2021). Stude~nts wi~th a strong e~ntre~pre~ne~uri~al mi~ndse~t are~ more~ li~ke~ly to 
pe~rce~i~ve~ e~ntre~pre~ne~urshi~p as an attracti~ve~ care~e~r opti~on be~cause~ the~y are~ able~ to 
i~de~nti~fy busi~ne~ss opportuni~ti~e~s and fe~e~l confi~de~nt i~n the~i~r abi~li~ty to pursue~ the~m. 
 
From a comparati~ve~ pe~rspe~cti~ve~, the~ role~ of e~ntre~pre~ne~uri~al mi~ndse~t may also re~fle~ct 
di~ffe~re~nce~s i~n e~ntre~pre~ne~uri~al culture~ be~twe~e~n I~ndone~si~a and Thai~land, whe~re~ both 
countri~e~s have~ e~xpe~ri~e~nce~d rapi~d e~conomi~c de~ve~lopme~nt and growi~ng support for 
e~ntre~pre~ne~urshi~p. Stude~nts i~n both conte~xts may i~ncre~asi~ngly vi~e~w e~ntre~pre~ne~urshi~p as 
a vi~able~ care~e~r path i~n re~sponse~ to changi~ng labor marke~t condi~ti~ons. 
 
The Effect of Educational Support on Entrepreneurial Intention (H2) 
The~ fi~ndi~ngs show that e~ducati~onal support has a posi~ti~ve~ and si~gni~fi~cant e~ffe~ct on 
e~ntre~pre~ne~uri~al i~nte~nti~on, confi~rmi~ng H2. Thi~s i~ndi~cate~s that the~ role~ of uni~ve~rsi~ti~e~s i~n 
provi~di~ng e~ntre~pre~ne~urshi~p e~ducati~on, le~arni~ng re~source~s, and supporti~ve~ acade~mi~c 
e~nvi~ronme~nts can si~gni~fi~cantly i~nflue~nce~ stude~nts’ e~ntre~pre~ne~uri~al moti~vati~on. 
 
The~se~ fi~ndi~ngs support pre~vi~ous re~se~arch that e~mphasi~ze~s the~ i~mportance~ of 
e~ntre~pre~ne~urshi~p e~ducati~on i~n e~ncouragi~ng stude~nts to pursue~ e~ntre~pre~ne~uri~al care~e~rs 
(Jai~lani~ e~t al., 2017; Li~u e~t al., 2023). E~ducati~onal programs that provi~de~ practi~cal 
le~arni~ng e~xpe~ri~e~nce~s, me~ntorshi~p, and opportuni~ti~e~s to de~ve~lop busi~ne~ss i~de~as can 
e~nhance~ stude~nts’ confi~de~nce~ and re~adi~ne~ss to start e~ntre~pre~ne~uri~al acti~vi~ti~e~s. 
 
I~n the~ conte~xt of I~ndone~si~a and Thai~land, uni~ve~rsi~ti~e~s have~ i~ncre~asi~ngly i~ncorporate~d 
e~ntre~pre~ne~urshi~p e~ducati~on i~nto the~i~r curri~cula. Thi~s growi~ng e~mphasi~s on 
e~ntre~pre~ne~urshi~p e~ducati~on may contri~bute~ to the~ de~ve~lopme~nt of e~ntre~pre~ne~uri~al ski~lls 
and atti~tude~s among stude~nts i~n both countri~e~s. As a re~sult, e~ducati~onal support 
be~come~s an i~mportant e~nvi~ronme~ntal factor that shape~s e~ntre~pre~ne~uri~al i~nte~nti~on. 
 
The Effect of Social Media on Entrepreneurial Intention (H3) 
The~ re~sults also i~ndi~cate~ that soci~al me~di~a has a posi~ti~ve~ and si~gni~fi~cant e~ffe~ct on 
e~ntre~pre~ne~uri~al i~nte~nti~on, supporti~ng H3. Thi~s fi~ndi~ng sugge~sts that soci~al me~di~a 
platforms play an i~mportant role~ i~n faci~li~tati~ng e~ntre~pre~ne~uri~al acti~vi~ti~e~s among stude~nts. 
 
Soci~al me~di~a provi~de~s stude~nts wi~th acce~ss to busi~ne~ss i~nformati~on, e~ntre~pre~ne~uri~al 
ne~tworks, and marke~ti~ng opportuni~ti~e~s, whi~ch can e~nhance~ the~i~r moti~vati~on to start a 
busi~ne~ss. Pre~vi~ous studi~e~s have~ also hi~ghli~ghte~d the~ role~ of di~gi~tal platforms i~n 
supporti~ng e~ntre~pre~ne~uri~al de~ve~lopme~nt (Huang & Zhang, 2020; Ki~m e~t al., 2010). For 
stude~nts, soci~al me~di~a not only se~rve~s as a communi~cati~on tool but also as a platform 
for e~xplori~ng busi~ne~ss i~de~as and promoti~ng products. 
 
The~ i~nflue~nce~ of soci~al me~di~a may be~ parti~cularly re~le~vant i~n the~ Southe~ast Asi~an 
conte~xt, whe~re~ di~gi~tal te~chnology adopti~on has i~ncre~ase~d rapi~dly i~n re~ce~nt ye~ars. 
Stude~nts i~n both I~ndone~si~a and Thai~land are~ hi~ghly acti~ve~ use~rs of soci~al me~di~a, whi~ch 
may e~xplai~n why di~gi~tal platforms have~ be~come~ an i~mportant channe~l for e~ntre~pre~ne~uri~al 
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le~arni~ng and opportuni~ty e~xplorati~on. 
 
The Moderating Role by Social Media (H4 & H5) 
The~ mode~rati~on analysi~s re~ve~als that soci~al me~di~a parti~ally mode~rate~s the~ re~lati~onshi~p 
be~twe~e~n e~ntre~pre~ne~uri~al mi~ndse~t and e~ntre~pre~ne~uri~al i~nte~nti~on as we~ll as be~twe~e~n 
e~ducati~onal support and e~ntre~pre~ne~uri~al i~nte~nti~on, supporti~ng H4 and H5. 
 
Thi~s fi~ndi~ng sugge~sts that soci~al me~di~a functi~ons as an i~mportant me~chani~sm that 
conne~cts both i~nte~rnal and e~xte~rnal factors i~n shapi~ng e~ntre~pre~ne~uri~al i~nte~nti~on. 
Stude~nts wi~th a strong e~ntre~pre~ne~uri~al mi~ndse~t may be~ more~ i~ncli~ne~d to uti~li~ze~ soci~al 
me~di~a to se~arch for busi~ne~ss opportuni~ti~e~s, obse~rve~ succe~ssful e~ntre~pre~ne~urs, and 
de~ve~lop marke~ti~ng strate~gi~e~s through di~gi~tal platforms. I~n addi~ti~on, e~ducati~onal support 
from uni~ve~rsi~ti~e~s may e~ncourage~ stude~nts to e~xplore~ the~ pote~nti~al of soci~al me~di~a as a 
tool for e~ntre~pre~ne~uri~al le~arni~ng and busi~ne~ss de~ve~lopme~nt. 
 
The~se~ re~sults are~ consi~ste~nt wi~th pre~vi~ous studi~e~s that hi~ghli~ght the~ i~mportant role~ of 
di~gi~tal platforms i~n supporti~ng e~ntre~pre~ne~uri~al acti~vi~ti~e~s and opportuni~ty re~cogni~ti~on 
(Huang & Zhang, 2020; Ki~m e~t al., 2010). Soci~al me~di~a e~nable~s stude~nts to acce~ss 
i~nformati~on, bui~ld ne~tworks, and promote~ products at re~lati~ve~ly low cost, whi~ch can 
stre~ngthe~n the~i~r moti~vati~on to e~ngage~ i~n e~ntre~pre~ne~uri~al acti~vi~ti~e~s. 
 
I~n the~ conte~xt of I~ndone~si~a and Thai~land, whe~re~ soci~al me~di~a usage~ among young 
pe~ople~ i~s ve~ry hi~gh, di~gi~tal platforms may play an i~ncre~asi~ngly strate~gi~c role~ i~n foste~ri~ng 
e~ntre~pre~ne~uri~al i~nte~nti~on among uni~ve~rsi~ty stude~nts. Thi~s fi~ndi~ng sugge~sts that 
i~nte~grati~ng soci~al me~di~a i~nto e~ntre~pre~ne~urshi~p e~ducati~on programs may furthe~r e~nhance~ 
stude~nts’ e~ntre~pre~ne~uri~al le~arni~ng e~xpe~ri~e~nce~s and e~ncourage~ the~m to pursue~ 
e~ntre~pre~ne~uri~al care~e~rs. 
 

CONCLUSION 
 
Thi~s study ai~ms to e~xami~ne~ the~ e~ffe~ct of e~ntre~pre~ne~uri~al mi~ndse~t and e~ducati~onal 
support on stude~nts’ e~ntre~pre~ne~uri~al i~nte~nti~on, wi~th soci~al me~di~a as a mode~rati~ng 
vari~able~. The~ fi~ndi~ngs i~ndi~cate~ that both e~ntre~pre~ne~uri~al mi~ndse~t and e~ducati~onal 
support have~ a posi~ti~ve~ and si~gni~fi~cant e~ffe~ct on e~ntre~pre~ne~uri~al i~nte~nti~on. Furthe~rmore~, 
soci~al me~di~a i~s prove~n to stre~ngthe~n the~ re~lati~onshi~p be~twe~e~n e~ntre~pre~ne~uri~al mi~ndse~t 
and e~ntre~pre~ne~uri~al i~nte~nti~on, as we~ll as be~twe~e~n e~ducati~onal support and 
e~ntre~pre~ne~uri~al i~nte~nti~on. 
 
The~se~ re~sults hi~ghli~ght the~ i~mportance~ of both i~nte~rnal and e~xte~rnal factors i~n shapi~ng 
e~ntre~pre~ne~uri~al i~nte~nti~on among stude~nts. I~n addi~ti~on, the~ role~ of soci~al me~di~a as a 
mode~rati~ng vari~able~ confi~rms that di~gi~tal platforms have~ be~come~ an i~mportant conte~xtual 
factor i~n e~nhanci~ng stude~nts’ e~ntre~pre~ne~uri~al moti~vati~on, parti~cularly i~n the~ conte~xt of 
de~ve~lopi~ng countri~e~s such as I~ndone~si~a and Thai~land. 
Practi~cal I~mpli~cati~ons 
 
The~ fi~ndi~ngs of thi~s study provi~de~ i~mportant i~mpli~cati~ons for uni~ve~rsi~ti~e~s and 
e~ntre~pre~ne~urshi~p e~ducati~on programs. Fi~rst, uni~ve~rsi~ti~e~s should focus on de~ve~lopi~ng 
stude~nts’ e~ntre~pre~ne~uri~al mi~ndse~t through e~xpe~ri~e~nti~al le~arni~ng approache~s, such as 
busi~ne~ss si~mulati~ons, proje~ct-base~d le~arni~ng, and me~ntori~ng programs, as the~se~ have~ 
be~e~n shown to si~gni~fi~cantly i~nflue~nce~ e~ntre~pre~ne~uri~al i~nte~nti~on (Jai~lani~ e~t al., 2017; Li~u 
e~t al., 2023). 
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Se~cond, e~ducati~onal i~nsti~tuti~ons are~ e~ncourage~d to i~nte~grate~ soci~al me~di~a i~nto 
e~ntre~pre~ne~urshi~p e~ducati~on. Soci~al me~di~a can be~ use~d not only as a communi~cati~on 
tool but also as a platform for busi~ne~ss practi~ce~, promoti~on, and ne~tworki~ng, whi~ch 
supports stude~nts i~n de~ve~lopi~ng re~al e~ntre~pre~ne~uri~al e~xpe~ri~e~nce~ (Huang & Zhang, 2020; 
Ki~m e~t al., 2010). 
 
Thi~rd, poli~cymake~rs and uni~ve~rsi~ti~e~s i~n I~ndone~si~a and Thai~land should stre~ngthe~n 
di~gi~tal-base~d e~ntre~pre~ne~urshi~p programs to support stude~nts i~n adapti~ng to the~ di~gi~tal 
e~conomy. Thi~s i~nclude~s trai~ni~ng i~n di~gi~tal marke~ti~ng, conte~nt cre~ati~on, and onli~ne~ 
busi~ne~ss de~ve~lopme~nt, whi~ch are~ e~sse~nti~al ski~lls i~n today’s e~ntre~pre~ne~uri~al e~cosyste~m. 
 
LIMITATION 
De~spi~te~ provi~di~ng valuable~ i~nsi~ghts i~nto the~ factors i~nflue~nci~ng stude~nts’ e~ntre~pre~ne~uri~al 
i~nte~nti~ons, thi~s study has se~ve~ral li~mi~tati~ons that should be~ acknowle~dge~d. 
 
Fi~rst, thi~s study focuse~s only on uni~ve~rsi~ty stude~nts i~n I~ndone~si~a and Thai~land, whi~ch 
may li~mi~t the~ ge~ne~rali~zabi~li~ty of the~ fi~ndi~ngs to othe~r populati~ons or re~gi~ons. Future~ 
re~se~arch could e~xpand the~ sample~ to i~nclude~ stude~nts from othe~r countri~e~s or 
i~ndi~vi~duals from di~ffe~re~nt profe~ssi~onal backgrounds to obtai~n a broade~r pe~rspe~cti~ve~ on 
e~ntre~pre~ne~uri~al i~nte~nti~on. 
 
Se~cond, the~ data we~re~ colle~cte~d usi~ng a se~lf-re~porte~d que~sti~onnai~re~, whi~ch may be~ 
subje~ct to re~sponse~ bi~as. Re~sponde~nts may provi~de~ soci~ally de~si~rable~ answe~rs rathe~r 
than re~fle~cti~ng the~i~r actual pe~rce~pti~ons or be~havi~ors. Future~ studi~e~s may consi~de~r 
combi~ni~ng surve~y data wi~th quali~tati~ve~ approache~s, such as i~nte~rvi~e~ws or case~ studi~e~s, 
to obtai~n de~e~pe~r i~nsi~ghts i~nto stude~nts’ e~ntre~pre~ne~uri~al moti~vati~ons. 
 
Thi~rd, thi~s study e~xami~ne~s only a li~mi~te~d numbe~r of vari~able~s, name~ly e~ntre~pre~ne~uri~al 
mi~ndse~t, e~ducati~onal support, and soci~al me~di~a usage~. Howe~ve~r, e~ntre~pre~ne~uri~al 
i~nte~nti~on can also be~ i~nflue~nce~d by othe~r factors such as se~lf-e~ffi~cacy, pe~rsonali~ty trai~ts, 
fami~ly background, and cultural i~nflue~nce~s. Future~ re~se~arch i~s e~ncourage~d to 
i~ncorporate~ addi~ti~onal vari~able~s to de~ve~lop a more~ compre~he~nsi~ve~ unde~rstandi~ng of the~ 
de~te~rmi~nants of e~ntre~pre~ne~uri~al i~nte~nti~on. 
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